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TIPS FOR ARTICLE WRITING

TOPIC

Must have at least three elements. What: what is the issue
or focus of the study; Where: where the study was
conducted; Who: who is the sample for the study.

ABSTRACT

The information provided should be informative and easy
to understand. No need to specify reference source.
Elements contained in an abstract should include: a brief
introduction of the issue to be studied, purpose, problem
statement, research objectives, research design, scope of
the study, research findings, brief statement of the main
findings of the study, conclusions and limitations of the
study. Word count should not exceed 300 words.

KEYWORDS
A list of words that describe the topic
I+ starts with._..

of the study. Cannot be more than five L TKEY WORDS

words -

Source: blog.markgrowth.com

INTRODUCTION

Writing an introductory sub-topic is very important
because it gives an initial overview of the research
issue, general background, scope of the study, purpose
of the study or objectives of the study.

Infroduction

Context
The problem you are addressing

Broad Guestion or issue with some context

Note: Thesis statement  Your position / thesis statement
may come at end of the
introduction
Your answer to the problem

Main points

Overview of

argument Source: monash.edu (2021)

v
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BACKGROUND

At the beginning of the writing, briefly describe the
background of the subject or field of study. Your writing
should be based on authentic literature sources. Explain the
chronology of research topics (past to present) and theory
(if relevant). Attach a statistical data record of your topic (if
applicable). The procedure for writing a research study
background should begin with a global (general or broad)
description. Then, describe specifically the topic or thing

you want to study.

SPECIFIC

REALLY
SPECIFIC

PROBLEM STATEMENT

Problem statement is an important item in a
research study because it is the reason why the
study is done. Writing a good problem statement
should address the "gap" of knowledge in the field
to be studied. Sources of research problems are
usually based on literature reviews or recent issues
occurring in the community. The problem should be
important, ideal, feasible and will obtain research
findings data within a planned period. Example:
failure of Biology subjects among SPM students at
Sekolah Menengah Subang Bestari, Shah Alam,
Selangor.

Source: ZacScy (2016)

wrile e
Problem
Statement

using lhis [emplade

Who is affected

What's happening to them

wWhy this is an issue

Source: Word Wise Tips (2021).
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THE ANATOMY OF A
SCIENTIFIC PAPER

INTRODUCTION:
What is known?

{Our understanding of the
worid)

What is unknown?
(What's the gap we want Source:

to fill?) Wordvice (2021)

How and why
6

should we fill the gap?
T (Your rationale and

purpose/hypothesis)

SIGNIFICANCE & KNOWLEDGE GAP

Based on the problem statement, identify those that have not been
explored in the study. State how your study will be able to bridge this gap
and the findings of your research study will contribute to the existing
knowledge in the field.

VARIABLES OF THE STUDY

Get to know the variables of your study through
literature review and previous studies. Select articles
in which their study findings have tested those
variables and showed significant results. There are
basically 2 types of variables. Namely Independent
Variables and Dependent Variables. In addition, there
are 3 additional variables (mediator, moderator,
extraneous).

Variables in Quantitative Research

Moderating
Varibl
dpordent R Ocpendent

Vaniaue Vaniaue
Wediating o ]n’rmoning Source: Chitvan, T (2020)
ot Okt

aviables ariables
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IV (CAUSE) DV (EFFECTS)

Job Freedom

Job Satisfaction

/7

Salary

Variable Type | Key Characteristic Example B

Categorical variable  Measure a construct that has different

categories
Quantitative Measure constructs that varies by
variable degree of the amount
Independent Measure construct that are
variable (V) considered to be the cause in a

theoretical framework

Dependent variable Measure construct that is considered

(DV) fo be the effect in a theoretical
framework

Intervening or Measure constructs that intervene,

Mediating variable mediate, or stand in between the

(MV) cause and the effect

Moderating variable Moderates the relationship between
(MoV) the two variables

Confounding or ‘Rival explanations' that explain the
Lurking variable (CV)  cause and effect relationship

Control variable Extraneous variables whose influence
can be controlled or eliminated

RESEARCH OBJECTIVES /
QUESTIONS

Specify the objectives of the
study. If necessary state the
research question. Usually in an
article has 1 or 2 objectives, but
not more than 3 objectives.
Construct research hypotheses if
relevant.

gender, race, religious affiliation,
political offiliation

Weight, height, inteligence scores, age,
anxiety

Higher education (IV) leads to higher
income (DV).

Aerobic exercise (IV) will reduce levels
of "state anxiety" (DV)

Incarcerated individuals are more likely
fo have psychiatric disorder (MV) which
leads to disability in social and
economic roles

Presence of smartphone (MoV) results in
a lower empathy for couples who are
close to each other.

Age (CV) explains the relationship
between increased shoe size and
increase in inteligence in children

Demographic data such as gender,
socioeconomic status, age, race, efc.

Source: Chitvan, T (2020)

TYPES OF RESEARCH

OBJECTIVES
* 1. GENERAL

OBJECTIVES. *

* 2. SPECIFIC
OBJECTIVES.

. 4
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Ethnographic %f"
Narrative
Phenomenological
Grounded Theory
Case Study

\ Qualitati?e Research /

Research
Types of Research |,

Methodologies Practitioners
Experimental
Quasi-Experimental il Quantitgfive Resxih\

| Correlational |

| Single-Subject |

| Content Analysis |

3

&'t

| Causal-Comparative | [S)O:Jrsc.e: e (2019)
el Siegle

RESEARCH METHODOLOGY

Contains information on research design, data collection methods, population, sample,
research instruments, research procedures and data collection procedures. Also state
how the data is analyzed. Researchers are advised to state the main references of past
research articles for which research instruments (examples: questionnaires, interview
guestions) were adapted or adopted for their research study.

UNIT OF ANALYSIS

Is an entity that is relevant to the research problem. This entity is the "who" or "what"
that wants to be investigated in a research study. It is an individual, a
group/organization or an item that is the main source of research findings through
observations, interviews, survey questionnaires, etc. The selection of the unit of
analysis is very important to coincide with the objectives of the study.

Research Problem/ Research Questions Unit of Dam_ Unit Of
Analysis Collection Observation

To investigate the consumers buying behaviour |Individuals Survey of Individuals
towards online shopping. (Consumers) |consumers (Consumers)
To examine the impact of work team Group Survey of team | Individuals
cohesiveness on its performance. (Work Team) |members (Team Members)
How a company can make good managerial Organization | Survey of Individuals
decisions? managers (Managers)
How do various organizations address the Organizations | Content Documents
problem of electronic gadget addiction? analysis
How to make web pages more attractive to its | Social Artifacts | Survey of the |Individuals
users? (Web Pages) |users (Users)

Source: Samjay, K. (2018).
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RESEARCH INSTRUMENT

In general, there are two types of data
collection styles which are quantitative and
qualitative. Each has its own instrument.

Document Review Probability Sampling

Quantitative
Data
Observation Collection &8 Interviews

Surveys & Questionnaire

Source: QuestionPro Survey Software (2021)

Absence of absolute “truth”
Contextual analysis Importance of context

Unique online & Importance of

mobile capabilities U.nlque meaning
, Attributes of
Types of issues i
& questions Qualitative - Researcher as instrument
Research

Participant-researcher

Flexibility of design
relationship

Researcher skill set

Adapted from: Applied Qualitative Research Design: A Total Quality Framework Approach {Roller & Lavrakas, 2015. New: York: Guilford Press)

Source: Roller & Lavrakas (2015)
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RESEARCH FINDINGS

Report the results of the study. First, report the
demographic findings of the study (if necessary or
asked in the questionnaire). Next, report the findings
according to the sequence of objectives / hypotheses.
Start with the first, second and third objectives.

Research findings can be presented using matrix tables,
pictures, pie charts, graphs, bar charts, flow charts,
gantt charts, etc.
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Source: Planting Science (2018)

FINDINGS PRESENTATION SAMPLES

Source: Vecteezy (2021)
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Discussion vs. Conclusion

S

y ”Interpret myresultsor
restate my important
findings?

Interpret your results

Compare your results with those from previous
studies

Discuss the limitations of your results

Highlight unexpected results, if any

Mention how your results add value to those

from previous studies

Restate your hypothesis

Restate your most important findings
Highlight limitations of your study

Highlight the overall significance of your study

State future direction

s:enagoacademy

Source: Enago Academy (2021)

DISCUSSION & CONCLUSION

In the discussion section of an article, should report
the significant findings of the study and relate them
to the findings of previous studies, whether they are
similar (consistent) or otherwise. Also report
whether the research questions are answered and
the research gaps can be filled. The conclusion of the
study should state briefly the overall findings of the
study and the benefits that can be derived from the

tudy.
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IMPLICATION & RECOMMENDATION

Implications of the findings to institutions or individuals
relevant to the scope of the study. Suggestions can be
given to improve the current system or appropriate
actions can be taken to solve the problem based on the
objectives of the study. Next, suggest to the reader
further research and topics that can be explored in the
future.

Research 06 o1 Research

Implications
Research @ For Future e Research
Research

This

Adapt

N OREEN

Source: Slideteam.net (2021)

REFERENCES

List all the sources used for writing research articles. The writing
format should follow the APA (American Psychological Association)
style or the formats set by the publisher of the article.

A Source: Johnson
( 3 > Search Group (2020)

Source: CAGI (2012)
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THE ANATOMY OF A ’
SCIENTIFIC PAPER

Wordvice

INTRODUCTION:
What is known?

(Our understanding of the
world)

What is unknown?
(What's the gap we want
to fill?)

How and why

should we fill the gap?
(Your rationale and

purpose/hypothesis)

METHODS:
What did you do?

RESULTS:
What results did you

get?

DISCUSSION:
How do the results fill
the gap?

CONCLUSION:
What does this mean

for us going forward?

Learn more at wordvice.com

Source: Wordvice (2021)
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Success Factors and Business Risks Faced by Pasar Tani Traders at the
Pazar Tani Mega in Section 13, Shah Alam, Selangor

by:
Faridah Jaafar

Abstract:

Pazar Tani Business is a platform that provides space and opporunities to farmers,
ranchers and small traders fo market their products directly to customers. The
Pazar Tani Business sites are under the management of a government agency
known as FAMA (Federal Agriculiural Marketing Awthority). Various assistance has
been channeled by FAMA to Pasar Tani (farmers’ market) traders and as a result,
many iraders have managed o generate a satisfactory buziness income. A
descriptive study was conducted at Pasar Tani Mega, Section 13, Shah Alam,
Selangor to determine the success factors and risks faced by Pasar Tani fraders.
Cuesfionnaires were distributed to Pasar Tani traders. The findings of the study
found that four important factors drive the success of the Pasar Tani businesses
and few rizks faced by small fraders at Pasar Tani Mega in Section 13, Shah Alam.
The resuliz of this study can provide input to government agencies to help and
improve services to Pasar Tani traders. However, findings of thizs study do not
represent the entire Pasar Tani traders in Malaysia. It only represent Pazar Tani
traders in Section 13 Shah Alam, Selangor.

Keywordsk Pasar Tani, FAMA, Small Traders, Business Risk

1. INRODUCTION

Pazar Tani (farmer's markef) business was infroduced in Malaysia in 1985, it
provides facilities for farmers, ranchers and small fraders to infroduce and market
their productz directly to customers without the use of middlemen (Lembaga
Pemasaran Peranian Perzekuiuan, 2021). Through this method the price of goods
can be sold at cheaper and affordable values, indefinitely encourages consumers
to come spend at Pasar Tani on getting fresh products from the farm. Currently, the
number of Pasar Tani business sites nationwide are 524, of which in Selangor
there are 30 sites [MYAgro, 2021). Pasar Tani buginess sites are not limited to
small towns or villages. Even in the city center like Shah Alam, Selangor has the
largest Pasar Tani business site known as the Paszar Tani Mega Shah Alam.
Definitely doing business in a big city like Shah Alam, Selangor has wvarious
challenges and risks. In relation to that, a study was conducted to determine the
risks and success factors of Pasar Tani business in Pasar Tani Mega, Shah Alam,
Selamgor.

2. BACKGROUND

The Federal Agricultural Marketing Authority (FAMA) is a government agency that
provides places and busziness licenses for Pazar Tani traders in Malaysia (Federal
Agricultural Marketing Authority, 2021). FAMA iz a marketing agency under the
Ministry of Agriculture and Agro-based Indusiry. The main task of FAMA iz to assist
Pasar Tani traders to market agro-food products such as vegetables and fruits as
well as agro-based indusirial products (FAMA, 2021). The FAMA service scope
focuses on the provision of business opportunities in retail, advisory services,
business directory courses, business matching, market information, mentor-mentee
programs (business matching), easy payment for equipment purchazes such as
business sites, umbrellas, canopies, baskets, desk, tablecloths, uniforms and
secretariat services (FAMA, 2021). Table 1 shows the siatistics of Pasar Tani in

INDICATOR

Topic

Authors

Abstract —
contains
important
research
imformation.
The word
count is not
more than
300 words

Keywords

Background
imformation —
history

Scope of
study.
Purpose f
objective of
the study

Background
information —
in general
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Malaysia tofaling 324 business sites.

Table 1: Statistic of Pasar Tani in Malaysia

Background
State Numbers of Pasar Tani - statistic
{Farmers’ Market)

Perlis 15
Kedah 21
Pulau Pinang 12
Perak 55
Selangor al
Meger Sembilan 45
Melaka 28
Johaor &7
Terengganu 47
Kelantan 23
Pahang 43
Sabah 23
Sarawak K|
Kuala Lumpur K 1i]
Putrajaya 1

[Source: Myagro, 2021)

In Shah Alam, Selangor, Pasar Tani Mega was established on 19 September 2004, | Background
it was established to enhance the image and business services of Pasar Tani in | — specifically
terms of equipment and sales site layout (FAMA, 2021). According fo FAMA, the | by topic
difference between the concept of Pazar Tani i.e. smaller retail farmers’ market and
Pazar Tani Mega i.e. bigger retail farmers’ market is the use of multi-storey shelves
and stainless steel fables to display fruits, vegetables, processes goods, fish,
chicken and meat This is more neat and attractive compared to the use of phywood
tables with folded iron feet at the smaller Pasar Tani business sites. Furthermore, a
uniform-sized portable canopy of 10 feet x 10 feet were used at Pasar Tani Mega
as compared to sguare umbrella which commaonly used at the Pasar Tani business
sites (FAMA, 2021). As a resulf, the Pasar Tani Mega not only features a mare tidy
and atiractive image, but alzo cleaner, comfortable, cheerful and customer-friendly
compared to the smaller Pasar Tani business sites. This program not anly raises
the image of Pasar Tani Mega business, but it also able to create ifs own
attractions among the public as a 'preferred market' (FAMA, 2021).

3 PROBLEM STATEMENT
FAMA targets that by 2020, the number of Pazar Tani nafionwide will be 1,000 | Problem
business zites (Bernama, 2018). This is because the Pasar Tani's businesses was | statement —
found to have succeeded in increasing the income of small fraders. However, | in general
despite the various assistance channeled by FAMA to help fraders, it was found
that there are still a handful of Pasar Tani's small traders who are less successful.
Thiz iz because of the wvarious challenges and risks faced by these small
enfreprensurs.

There are cazes where the increaze in populafion and housing developmenis,
causing Paszar Tani and Wight Market fraders had to relocate their buginess sites
due to narrow site problems and fraffic obstruction. For example, a case in Secfion
186, Bandar Baru Bangi, Selangor. It was found that the new location of Pasar Tani
and Might Market iz not strategic due to the small business site and lack of vehicle
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parking area. As a result, customers decreaszed and caused many small fraders
went bankrupt and had to close the business (M. Azizul, 2020).

Mext, the problem faced by Pasar Tani traders iz the problem of productivity and
cost savings in producing products as they still use traditional methods. This is a
major problem of the agricultural sector in Malaysia because the use of new
technologies is =fill low in producing more cost-effective products than traditional
methods (TRDI News, 2019).

Howewver, the use of new technologies in the agriculture sector needs to be
adapted to the target group. This is because if the sophisticated technology system
iz intreduced to aged smallholders, acceptance of technology changes is difficult to
accept and well-managed compared to young people, such as managing
greenhouse agriculiure, ferfigation amd fast farming using modern gadgets and
equipment (TRDI News, 2019). Problems arise when young people are now less
interested in venturing into agriculiure as a career (TRDI MNews, 2019 If this
situation continues, agricultural products’ quality and productivity will still be the
same. A% a result, Pasar Tani fraders’ business income will be affected.

Subsequently, the problems faced by small traders typically are: (i) insufficient | Problem —
working capital, (i) insufficient equipment (machines), (i) lack of technology to | specific
expand the products to a wider market due to lifezspan of the product, (iv) sales not
reaching the targefed volume due to non-strategic location, (v) small domestic
market, and (vi) weather factors such as monsoon season affected preductivity and
sales to customers (Suraiya et., 2012) .

Various assistance is provided by FAMA fo help Pasar Tani traders, especially | Problem —
during the difficult period in 2020 during the "leckdown™ or movement control due to | current issue
the Covid-19 infectious disease pandemic. Many businesses ceased operations
and lost millions of ringgit. To help small traders, government agency such as
FAMA has played a major role in marketing agro products. Many plans have been
made and were succeed. The sales value of agro products in the Pasar Tani
places and FAMA Agrobazaar outlets has reached RM1 billion since the 1.0
Movement Control Order was implemented on 18 March 2020 (Murul, 2021). It
involves 45 confrolled Pasar Tani businesses which operate as agricultural
marketing channels to avoid product dumping, apard from 321 Kedai Rakyat
Agrobazaars and 115 Agrobazaar Rakyat (Mohd Amin, 2020). Other allermative
platforms such as the AgroBazaar Online program, which has been cperated since
December 2016, were found to help Pasar Tani traders market their products
{Bernama, 2013).

Teo achieve success in business, a previous study conducted by Nurulhuda &
Ramlee (2009 found that business management practices are highly emphasized
by Bumiputera traders from small and medium enterprises (SMEs) in Tersngganu,
namely human resource management, strategic location and friendly customer
SETVICeS.

In addition, a study conducted in Klang Valley on the success of small and medium | Explain the
enferprizse businesses in MARA Kuala Lumpur Building, found that eight oot of | variables of
fifteen business success determinanis based on the Lussier model (1996) showed | research

a high mean score (Faridah ef.al, 2015 ). The eight factors are planning a careful | studies -
business plans, record keeping and fimancial control, production trends of products | business
and services according to market demand, current economic factors, marketing | success
skillz, loval and quality workers, extensive experience, and sufficient capital in | factors
cperating business activities (Faridah ef al.. 2013).
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Meanwhile, the findings of Azmi et 3l (2012) wsing the Lussier Model found that
thie =kill factor of planning or building a carsful business plan can be considersd
critical (significant) because it helps entreprensurs plan and reduce business
problems strategically. In addition, the age factor when staring a3 business, record
keeping and financial control, following trends when producing product are also
determining factors of a business successor (Azmi et AL, 2012). In conclusion,
there arz warious ways to conduct & swccessful business for small and medium
fraders.

According to M.Mizal, Rodziah & Shelia (2021). rsk can be classified into
systemsatic and unsystemsatic risk Systematic risk is risk that 5 influenced by
market and economic factors that can not be control by the firm. But unsystematic
risk is influnced by the firm's specific or unigue factors, these rizk in particulars ars
business risk and financial risk. Factors influencing business risk are sensitivity of
demand for 3 firm's products to generste income: degree of competition, product
diversification; cost structure; size of firm; and growith prospects; while financisl nsk
relstes 1o the firm's inability to mest its d=bt obligations M. Mizal et.al. (2021].

In this regard, this study sims fo identify the success factors of Pasar Tani business
and the risks faced in operating the business. This study can contribute in providing
nput on the success and risk factors of Pasar Tani business, especially in large
cities such a5 Shah Alam, Selangar. So far, no litersture study has been done an
the issue, especially in the Pasar Tani M=ga, Shah Alam, Selangor.

4. RESEARCH OBJECTIVES

The pbjectives of this study were to identify: (i) business success factors, and (i)
the risk=s faced by Paszar Tani Megs traders, and (iii] factors influencing business
risk:.

5. RESEARCH METHODOLOGY

Shah Alam was chosen as a research lecation becauss in this city thers is 3 Pasar
Tani Mepa (big farmer market) which is the largest business sites for Pasar Tand in
Sslangor. This descriptive =study hawe used guestionnaire instruments adapted
from Azmi et. al. (2012) and Falkner & Heibl {2015). The sample of the study wers
Paszar Tani Mega traders at Section 12, Shah Alam, Selangor. Quesfionnaires wers
distributed directly or face to face to 150 traders who =2l vanous items such as
groceniss, vegeiables, chickens, fish, food and others. The sampling t=chnigqus
used in this research study is purposive =ampling. The number of completed
gquestionnaires collected was 72 sets. According to Sekaran (2003, p. 2B5) sample
sizes greater than 30 and l=ss than 500 are appropriate for maost social research
studies. For this descrptive study, the data obtained were analyzed using median
frequency, mean and percentage measuremsants using SPE5. A fe-point Likert
scale was used: scale (1) is Strongly Disagres, while scale (5) s Strongly Agree.
Findings from SPSS result using median and mean. Mean messurements ars
interprated as follows: mean score of 1.00 to 2.39 is categorized as low level; mean
scores befwesn 2.40 to 379 were cateporized 35 moderate; and mean scores
between 3.80 to 5.00 are cateporized as high kevel (Wisrsma, W., 1EEE],

. RESEARCH FINDINGS

Analysis of the study uses 3 descriptive method for non-paramedric data. Bassd on
demographic analysis of T3 respondants. Age group of respondents: 21-20 years
old [41.1%); 31-80 years old (41.1%:); ower 50 years old {13.7%); and less than 21
years old (4.1%].

Explain the
variakles of
reseanch
studies -
business nisk
factors

Purpos= and
impariance
of the =tudy.
Gap.

Research
objectives

Research
design,
samiple, uni
of analysis,
validity |
reliability
{article sdopt
& adapt),
msirumsnts,
measuremne
nt data
collection &
analysis

Demographic
findings
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Majority of respondents races were Malays (91.8%), Indians {4.1%), 2.7% were
Chinese and 1.4% were other races. The experience of frading in the Pasar Tani
Mega, Shah Alam are as follows: less than 3 years (28.8%, 21 respondentis), 310 5
years (35.6%, 26 respondents); 6 fo 10 yvears (21.9%, 16 respondents); and 10
respondents (13.7%) hawve more than 10 years of business experience.
Respondent distribution findings for operating years before earning profit: the first
year (35.6%, 26 respondents); second year (11%, & respondents); third yvear (11%,
& respondents); fourth year (21.9%, 16 respondents); and no profit vet (20.5%, 15
respondents).

The first objective of the study to identify traders' success factors in conducting
Pasar Tani Mega business in Section 13 of Shah Alam, Selangor. The findings are
as in Table 2.

Table 2: Business Success Factors of Pasar Tani Mega

Mo. Business Success Factors Mean Median Mean
Interpretation
1 Sell products according to 3.88 4.0 High
customers demand
2 Msake = business plan 3.88 4.0 High
3  Record business transactions 384 4.0 High
and contral finances
4 Hawe loyal and dedicated 3.80 4.0 High
employees
5  Adequate capital 3.78 4.0 High
G  Get guidance from expers. 3.78 4.0 High
Example: FARA, MARA
7 Economic factors affect profits 372 4.0 High
8 Skills in miarketing 388 4.0 High
9 Experienced in producing 3.58 4.0 [Moderate
products
10 Experienced in managing a 354 4.0 Moderate
business
11 Sole proprietorship business 341 3.0 [Moderste
12 Family cwned business 3.38 3.0 [Moderate
13 Mot facing intense competition 312 3.0 fModerate
14  Age when starfing a business 2.78 3.0 [Moderate
1%  Educstion background 2.78 3.0 [oderste

Table 2 shows nine items indicating for median 4.0. While eight high mean scores
for items "sell products according to customer demand” (3.89); "make a business
plan” (3.89); "record business transactions and control the financial system” (3.284);
“have loyal and dedicated employees” (3.80), "adequate capital" (3.79); "get
guidance from experts" (3.79); “economic facters® (3.72); and “skills in marketing”
[3.65).

The second objective of the study was to find out the risks that Pasar Tani Mega
traders are often faced. The findings indicate that among the risks faced by the
respondents were: (i) rising raw material prices (61%); (i) the risk of Pasar Tani
business license not being renewed (53%); (i) supply chain rsk (43%); (iv)
employee attitude risk (38%); (v) business growth risk (37%); and (vi) risk of
interest loan rate increase (13%).

Mext, the third objective of the study was to know factors influencing business risk
undergo by respondents az Small Medium Entrepreneurs (SME) or small fraders.

Findings -
first
chjective

[Build matrix
table, pie
chart,
picture,
graph, bar
chart, etc.)

Findings —
second
objective

Findings —
third
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Findings are as shown in Table 3. The three highest mean scores were declining
demand from customers due to rising sales prices {min 3.71); disrupticn in product
production due to major suppliers failing to provide raw materals (min 3.64);
unable fo bear operating costs and assets maintenance costs (min 3.53). It was
found that three out of five risk items were in the median position of 4.0.

Table 3: Factors Influencing Business Risk

Ho. Business Risk Factors Mean Median Mean
Interpretation

1 Demand decline from customers because of 3.7 4.0 High
sales pricas increase due to the increase in
raw material prices

2 Product disruption due to major suppliers 3.64 4.0 Moderate
failing to provide raw matensals

3 Unable to bear cperating costs and assets 3.53 4.0 Moderate
maintenance costs.

4  Experienced and =fficient workers quit their 3.38 a0 Moderate
jobs

5  Unprofitable returns for new products 3.38 a0 Moderate
produced

7. DISCUSSION & CONCLUSION

In conclusion, for the first objective in determining business success factors,
findings of the study indicated that good marketing practices such as selling
products according to trends or high demand from customers iz the key factor in
business success for traders at Pasar Tani Mega, Section 13, Shah Alam. This
finding is supported by Murulhuda & Ramlee (200%8) which states that management
and marketing technigues play an important role to succeed in business ie. by
reaching and meeting customers requirements.

In addition, making business plans before starting a business are consistent with
previous studies findings by Azmi et. al. (2012), as this factor confributes positively
and significantly to the average level of profit earned. Business plans and
accounting records for business transacfions play a crfical role in financial
management which are very much emphasized by success business operators
(Murulhuda & Ramlee, 2009).

Mext, factor of having adequate financial capital plays an imporiant role in
determining the success of a business. Accordimg to Ummi, et al. (2017), in
countries such as Pakistan, a study by Syed Wajahat (2011) found that among the
causes of small business failures were capital shortages, inefiective government
structural support, poor infrasfructure facilities and corruption. However, these
factors are not significant for small farmers™ traders in Malaysia. This is due to the
farmer’ traders receive subsidies and capital loans from government agencies such
as Fama, MARDI, Farmers Organization Authority, Ministry of Agriculfure and
Agro-bazed Industry, Tekun, AgroBank and others.

As for business risk factors, the price of a product had to be increased due to the
increase in the cost of raw materials, resulting in a decrease in sales volume. This
iz a concern for Pasar Tani traders as it has implications for their business income.
Thiz statement is supported by Falkner & Heibl (2015). Therefore, the government
should make price conirols to help Pasar tani fraders.

It is suggested that in order to increase the knowledge of farmers, they need to be
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given sufficient information and awareness such as entrepreneur development
programs. Varous strategies and campaigns should be enhanced by government
agencies. This is because according to Lussiers (1998) model, among the factors
that influence the success of entrepreneurs are empowering knowledge through
management experence, industry experience, economic conditions and planning
skills.

Owerall, resulis of the study found that there are eight business success factors to
be practiced by Pasar Tani traders and a few business risk factors that should be
avoided when managing a busziness. However, findings of this study cannof be
generalized or represent all Pasar Tani traders throughout Malaysia. Therefore,
further study can be done in other districts and states in Malaysia.
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Abstrak: Pemiogoan Pasar Tani merupakon platform yong member ruang don peluang
kepada petani, penternak dan peniaga kecil untuk memasarkan produk yang dihasilkan tenus
kepaoda pelanggan. Pengurusan topak pasar fani ini adalah dibowah keloloan agensi
kergjoan igitu FAMA. Pelbogai bantuan felah disalurkan oleh FAMA kepada peniaga pasar
tani dan hasinya ramai peniogo yong berjoya menjona pendopafan yang memuaskan.
Walaupun masih terdopat segelintir yang kuraong berjoya. Oleh itu kajion deskripfif teloh
dijalankan di Pasar Tani Mega, Seksyen 13, Shah Alam, Selangor. Objektif kajian ini adalah
unfuk mengetahui penentu kejayoan dan risiko yang dihodopi peniaga Pasar Tani Mega
semasa mengendalikan pemiagoan. Scal selidik telah diedarkan di kalangan responden igitu
peniaga pasar tani. Dapaton kgjion mendapati empat penentu penting mendorong
kejayaan perniagaan pasar tani dan beberapa risiko yang dihadapi oleh peniaga Pasar Tani
Mega di Seksyen 13, Shah Alom. Hasil kajian ini diihat dapat member input kepada peniaga
kecil pasar tani, serfa agensi kergjoan agar dapat menambah baik perkhidmatan kepada
peniaga pasar tamd di selurvh Molaysia. Walovbagairmanopun, dapatan kajion ini fidak
mewakili keseluruhan pasar tani di Malaysia. Hanya meliputi kawasan sekitar seksyen 13 Shah
Alam, Selangor.

Katakunci: Pasar Tani, FAMA, Penioga Kecil, Risiko Perniagaan

1. PENGENALAN

Perniagaan Pasar Tani telah diperkenalkan di Malaysia poda fahun 1985, ianya memberkan
kemudahan kepada pefoni. pentemak dan penioga kecil memperkenalkan dan memaosarkan
produk terus kepada pelanggaon fanpa menggunokan khidmat orang fengah  [Lemboago
Pemasaran Pertanian Persekutuan, 2021). Cara ini diihat dapat mengawal harga borangan dijual
pada nilai yang lebih murah dan berpatutan, secara lansung menggalakkan pengguna datang
berbelanja untuk mendapatkan produk yang segar dar ladang.

Selaras dengan objektif Dasar Agromakanan NMegara iaifu menjomin bekalan makanan yang
mencukupi dan selamat dimokan, menjodikan industi agro makonon sebogai indusfri yang
berdaya saing serfa mampan, dan meningkatkan fohop pendopatan usaohawan fani (Unit
Perancangan Ekonomi, 2021). Penubuhan pasar tani diihat telah melahirkan ramai vsahawan tani
yang bersikap responsif, progresif dan secara  fidok longsung mempercepatkan  proses
pembangunan sosio ekonomi masyarakat tanmi [Lembogo Pemasaran Pertanion Persekufuan,
2021).

*Comesponding author: authoriorgonizotion.edu.my 1
& Penerbit Politeknik Metako, 2021, All rights reserved.
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Pada masa ini bilangan lokasi Posar Toni diseluruh negara adaloh sebanyak 524 topak
permiagaan, di mana 80 topak daripadonya terdopot di Selangor [MYAgro, 2021). Topak
perniagaan Pasar Tani fidak dihadkan di bandar kecil atou di kawasan kampung sahaja. Malah di
pusat bandar seperti Shah Alam, Selangor terdapat tfapak pemiagaan Pasar Tani yang paling luas
dikenali sebagai Pasar Tani Mega Shah Alam. Postinya bemnioga di bandar besar seperti di Shah
Alam, Selangor mempunyai pelbagoi cabaran dan risiko. Sehubungan dengan itu, satu kajian
dilokukan untuk mengetahui risiko pemiagoan dan penentu kejayaan perniogaan dikalangan
peniaga kecil atau usahawan fani yang bemiaga di Pasar Tani Mega Shah Alam, Selangor.

2, LATARBELAKANG KAIJIAN

Lemboga Pemasoran Perfanion Persekutuan [Federal Agricultural Markefing Authority afau
FAMA) merupakan agensi kergjoan yang menyediokan tempat dan lesen pemiogoon tapak
Pasar Tani di Malaysia [Lemboga Pemasaran Pertanmian Persekutuan, 2021). FAMA merupakan
sebuah agensi pemasaran di bawoh Kementeran Perfanion dan Industri Asas Tani. Tugaos utama
FAaMA adalah membaniu penioga Pasar Tani memasarkan produk agro makanan seperti sayur-
sayuran dan bugh-buchan serta produk-produk industi asas tani (Lembaga Pemasaran Perfanian
Persekutin, 2021) Skop perkhidmaton FAMA terbumpn kepodn penyedinonn pelunng pemingonn
dalom bidang peruncitan, khidmat nasihat, kursus direktor pemiogoan, pemadanan pemiagaan,
maklumat pasaran, program mentor-mentee (business maiching), pembayaran secara mudah
bagi pembelian peralotan seperti tapak pemiogoan, payung, kanopi. bakul, meja. alas meja,
pakaion serogam dan khidmat urusefio (lembaga Pemosoran Pertanion Persekutuan, 2021).
Jadual 1 menunjukkan statfistik bilangan Pasar Tani di seluruh Malaysio berumiah 524 tapak
permiagaan.

Jadual 1: Statistik Blangan Pasar Tani Di Seluruh Malaysia

Negeri Bilangan
Pasar Tani

Perlis 15
Kedah 21
Pulou Pinang 12
Perak 55
Selangor 80
Megeri Sembilan 48
Melaka Yii
Johaor &7
Terengganu 47
Kelantan 23
Pahang 43
Sabah 23
Sarawak 3
Kuala Lumpur 30
Furgaya 1

Sumber: MyAgro, 2021

Di Shah Alam, Selangor, Pasar Tani Mega teloh ditubuhkan pada 19 September 2004, ianya
ditubuhkan bagi meningkatkan imej dan perkhidmatan perniogoan Pasar Tani dari segi peralatan
dan susun afur tapak jualan (Lembaga Femasaran Pertanian Persekutuan, 2021). Menurut FAMA,
antara perbezaan konsep Pasar Tani Runcit dan Pasar Tani Mega adalah penggunaan rak-rak
bertingkat bogi penjualan buah, sayur don barangan proses, dan meja besi keluli (sfainless steel)
untuk penjudlan barangan basah seperti ikan, ayom dan daging. Ini lebih kemaos dan menarik
berbanding dengaon penggunoan meja papan lapis dengan kaki besi berlipat di Pasar Tani Runcit.
Kanopi mudah-alin bersaiz seragam sebesar 10 kaki x 10 kaki pula menggantikan payung empat
segl yang biosa digunakan dl Pasar Tanl Runclt (Lembaga Pemasaran Perfanian Persekutuan,
2021). Husilnya. Pusur Tani Mego bukan suboju menampilkan imej yang lebib kemos don menanik.
bahkan lebih bersih, selesa, cera dan mesra pelonggan berbonding dengan Pasar Tani Buncit,

2/ PENEREIT POLITEEMIK MELAKA
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Pragram ini bukon schojo mencikkan imej Posar Tani, molahan berupaya memberi tarkon
tersendiri di kalongan crang ramai sebogai 'Pasar Pilihaon® (Lemboga Pemasaran Pertanion
Persekutuan, 2021).

3. PERNYATAAN MASALAH

FAMA mensasarkan pada Tahun 2020 bilongan Pasar Tani diseluruh negara sebanyak 1,000
tapak pemicgoon [Bermama, 2018). Ini kerana pemicgoan Pasor Tani ini didopati betjoya
meningkatkan pendopatan peniaga kecil. Mamun, disebalik pelbagai bantuan yang disalurkan
coleh FAMA bogi membantu peniaga. Di dopati masih terdapat segelintir penioga Pasar Tani yang
kurang berjaya. Ini kerana peloagai cabaran dan risko yong dihadapi oleh vsahawan kecil ini.

Antara cabaran yang dihodapi oleh penicga pasar tani adaloh fapok perniagoan yang
terpaksa dipindahkan menyebabkan mereka kehilongon pelanggan. Hal ini beraku disebabkan
oleh peningkatan jumlah penduduk don pembangunan taman perumahan bane menysbakbkan
tapak asal menjodi sempit dan halangan |alu lintas. Contohnya, kes di 3eksyen 14, Bandar Baru
Bangi, Selangor. Didopati bahawa lokasi baru Pasar Tani dan Posar Malam fidak strategik kerana
bersaiz kecil, sempit dan kekurangan fempat letak kenderaan. Akibatnya, kunjungan pelanggan
menurun dan ramai penioga kecil menanggung kerugian dan terpaksa menutup pemiagaan
(Muhammad. Azizul, 2020).

Seterusnya, masalah yang dihadapi cleh penioga Posar Tani adalah mosalah produktiviti
dimana penggunaan  kaedah tradisional masih digunakan bogi menghaosilkan  produk,
menyebabkan hasil keluaran kurang berbanding feknologi hybnd. Sekiranya keadoon ini
berferusan hasil tani untuk pasaran perniogaan Pasar Tani akan ferjejas dan akibatnya kualiti dan
produktiviti produk yang dihasilkan masih ditckuk yang sama. Masalah vtama sektor pertanian di
Malaysic cdalch penggunoan teknolegi baru yang masih rendoh dalam menghasilkan produk
yang lebih kos efektif berbonding koedah tradisional [TRDI Mews, 2019). Hal ini berlaku kerana
golongan muda kurang bemminat mencebun bidang pertanian sebagai kerjaya (TRDI News, 2019).
Manakala, pekebun kecil yang berumur sukar menerima perubahan feknologi dan divruskan
dengan baik seperfi pertanian rumah hijau, ferfigasi dan pertanion cepat menggunakan gajet
dan peralatan moden (TRDI Mews, 2019).

Pelbogai bantuan disedickan oleh FAMA bagi membaniu penicga kecil pasar fani terutama
dalom tempoh sukar pada tahun 2020 sewckiu “lockdown” atau kawalan pergerakan akibat
pandemik penyakit berjangkit Covid-1¥. Banyak pemiagaan ferhenti operasi dan kerugion berjuta
ringggit disebabkan lambakan hasil pertanian (Samadi, 2020). Bagi membantu peniaga kecil ini,
Dantuan agensl kKerqaan sepertl FAMA TBIan memainkan peranan yang besar dalam
memasarkan produk agro. Antoronya jualan di platform AgroBazoar Online didopati telah
membanty usahawan tempatan memasarkan produk mereko secara otas talion (Mohd. Amin,
2020).

Masalah seterusnya dalam menguruskan perniagaan pasar tani adalah sikap pemilik penioga
yang malas dan ingin mendapat keunfungan cepat dengan menjual lesen pemiagaan kepada
pendatang asing, kejodian ini amot dikescli dan bokal di kenakan findokan undong-undang
selain daripada di senarai hitam oleh pihok berkuasa (Bemaoma, 2020).

Secara amnya, kagjion lepas mendopafi masalah yang sering dihadapi cleh peniaga kecil
seperti peniaga pasar tani merangkurni: modal pusingan yang tidak mencukupi, peralatan (mesin)
yang tidak mencukupi, fiada teknologi untuk mengembangkan pasaran produk ke pasaran lebih
luas disebobkan fempoh hayat produk fidak tahan lama, jualan yang fidak mencapai jumlah
yang disasarkan disebabkan lokasi tidok strategik, pasaran domestik yang kecil, dan fakfor cuaca
seperti musim tengkujuh menjejaskan produktiviti don penjualan produk kepodo pelanggan
(Suraiya et. al.. 2012). Kesimpulannya. terdapat pelbagai isu dalam mengendalikan pemiagaan
Fasar lani yang penu dinadapi cleh periaga kecil tersebut.

4. PENENTU KEJAYAAN & RISIKO PERNIAGAAN

Faktor utama yang menark pelanggan unfuk berbelanjo di posar tani adaoloh barangaon
jualan yang segar dan harga yong berpotutan igitu lebih murah dari harga pasaran (Kosmo,
2021). Menurut Model Lussier (Lussier & Corman, 199&) terdapat ima belas item penentu kejoyaan
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pemiagoan. Maoksud kejoyocon pemicgoon adalah divkuer darisegi keuntungan perniagaan don
kelongsungan pemiogoan yang berpanjangan.

Kajian lepas oleh Faridah et. al., (2018) mendapati lopan daripada lima belas item Model
Lussier menunjukkan skor min yang tinggi bagi peniaga kecil di Bangunan MARA, Kuala Lumpur
igitv meroncang pelan perniogaan secara feliti, penyimpanan rekod dan pengawalan
kewangan, frend pengelucron produk dan perkhidmatan mengikut permintaan pasaran, fokfor
ekonomi semasa, kemahiran dalam pemasaran, pekerja yang sefiac dan berkualiti, pengalaman
yang lugs, dan moedal yang mencukupi dalom mengendalikan akliviti permiagaan.

Sementara itu, penemuan Azmi et. al.. [2012) menggunakan Mode! Lussier mendapati bahawa
faktor kemahiran meroncang atau membina rancangan perniagaan yang teliti sangat penfing
(signifikan) kerana ia membantu usahawan merancang dan mengurangkan masalah pemiagoan
secara sfrategik. Di samping itu, fokfor usia kefika memulakan pemiagaan, penyimpanan rekod
dan kawalan kewangan, mengikufi frend ketfika menghasikan produk juga menenfukan kejoyaan
sesebuah pemiagoan (Azmi et. al., 2012).

Selain daripoda fokfor yang menyebabkon perniagaan itu maju, para peniaga kecil peru
juga mempunyai pengetahuan tentang risiko dalam perniagacon, Ini kerona seticp pernicgocn
mempunyai risika. Menurut Mohd Nizal ef.al. [2021), terdapat dua jenis risiko iaifu risiko sstematik
dan nsike fidak sistematik. Risiko sistematik adalah risiko yong dipengaruhi cleh faktor posaran dan
ekonomi yang fidak dopat dikawal cleh firna. Tetapi risiko tidak sistemnatik dipengaruhi oleh faktor
khusus atau keunikan sifat syarikat tersebut, seperti masalah pekera, tempoh hoyat produk sudah
lapuk, produk fidak logi pilhan ctou bukan tfren, faktor cuoaca seperti musim tengkujuh
menjejaskan produktiviti dan penjualan produk kepada pelanggan (Suraiya et. al., 2012).

Faktor lain yang mempengarvhi niske pemicgoan adalah kelarsan jualan produok unfuk
menjana pendapatan, perscingan, kepelbagaion produk, strukiur kos, saiz fima, dan prospek
pertumbuhan; sementara risiko kewangon berkaitan dengan kefidokmampuon syarikat untuk
memenuhi kewajipon membayar hutang (Mohd Mizal et.al. 2021).

Terdopat juga risiko lain yong dihodopi peniaga pasar toani ioite risiko perucutan lesen
pemiogoon ofas pelbagai sebab, antaranya menjual atau memajak lesen pemiagaan kepada
pendatang asing unfuk mendapat keuntungan cepat (Bernoma, 2020). Kesimpulannya semua
risiko yang dinyofakan peru dihodapi oleh penicgo pasar fani fok kiro dimana lokasi mereka
bemiaga.

5. OBJEKTIF & KEPENTINGAN KAJIAN

Terdapat dua objektif kajian: (i) untuk mengefchui penentu kejoyaan peniagoan dikalangan
peniaga kecil di Pasar Tani Mega di Seksyen 13 Shah Alam, Selangor, dan (i) untuk mengenalpasti
risiko pemiagaan yang dihadapi oleh peniaga kecil di Pasar Tani Mega di Seksyen 13 Shah Alam,
Selangor. Kajion ini penting kerana boleh memberikan info tentang penenfu kejayoan dan risiko
perniagoan pasar tani, terutama di bandar besar seperti Shah Alam, Selangor. 3elain itu, poda
masa ini kajian literatur berkaitan penentu kejayaan dan risike dihadapi oleh penioga pasar tani
adalah terhad terutama pemicgaan yang dilakukan di bandar besar seperfi di Pasar Tani Mega,
Ehah Alam, Belangor Bihoropkon agor info kajion ini dopot dimantaatkion aleh penioga keci
pasar tani dan pihak agensi kerajaoan seperti FAMA bagi dijodikan panduan.

6. METADOLOGI KAJIAN

Shah Alam telah digilih sebagai lokasi kajion kerana di bandar ini ferdapat Pasar Tani Mega
igilu lupuk pemiuguon pusa Tuni yany lerbesa di Selungor. Kajiun linjouan ini ieerggunokan
instrumen soal selidik yang diodoptasikan dari kojion lepas ioitu Model Lussier (Lussier & Corman,
19%6], Azmi et. al. [2012), Fardah et.ol. (2018] dan Falkner & Heibl (2015). Populasi dan sampel
kajion merupakan penicga kecil di Pasar Tani Mega, Seksyen 13, Shah Alam, Selangeor. Borang
snnkselidik telah dirdadean secam tens afou besemuka kepnda semua 180 peningn posar toni
yang bemicga di Pasar Tani Mega Shah Alam, menjual pelbagai barangan seperti barang rnuncit,
sayur-sayuran, ayam, ikan, makanan dan lain-lain. Teknik persampelan yang digunakan pula
adaloh teknik persaompelan bertujuan |pwposive sampling). Matlomat utama persampelan
berfujuan adalah vnfuk member fumpuan kepada cin-cii ferfenfu yang dimiliki cleh populasi
yang dikaji bagi mencar jowapan kepadao persoalan kajion penyelidikan ioitu “apakah penentu
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kejayoan perniagaan dan nsike pemicgaan yang dihadapi oleh peniaga kecil di Pasar Tani Mega
Ehah Alam, Selangor?”. Bagi kajian ini ciri-cid yang dimiliki oleh sampel adalah merska memupakan
peniaga kecil pasar tani yong bernioga di Pasar Tani Mega yang terletak di fengaoh bandar Shah
Alam, Selangor.

Jumilah scalselidik yang diedarkan adaoloh sebanyak 150 sef, namun hanya 73 set lengkap
yang telah beraya dikumpul. Bilangan ini adalah memadai untuk kajion penyelidikan ini. Menurut
Sekaran (2003), soiz sample lebih besar daripada 30 dan kurang dar 500 sesuai untuk kebanyakan
kajion penyelidikan sosial. Untuk kajian deskriptif ini, data yang dipercleh di analisa menggunakan
pengukuran frekuensi, min, peratusan dan median diproses menggunakan aplikasi 5P35. Skala
Likert-ima mata telah digunokan iaitu skala (1) memben makna Sangat Tidok Setuju, manakala
skala (5) Sangat Sefuju. Dapatan kojion di analisa dan di tafsikan seperti berikut: skor min 1.00
hinggo 2.39 adaloh dikategorikan sebagai tohap rendah; skor min antara 2.40 hingga 3.79
dikategonkon scbagal tahop scdomana; dan skor min antara .80 hingga 500 dikotcgonkan
sebagai tahap finggi (Wiersma, W.. 19%5).

7. DAPATAN KAJIAN

Analisa kajion menggunakan kaedah deskrptif bogi data non-parametrik. Berdasarkan analisis
demografik daripada 73 responden: 41.1% adalah darni kelompok usia umur 21-30 tahun, 41.1%
lagi dan kelompok usia 31-50 tahun, 13.7% dari kelompok usia lebih 50 tahun, dan 4.1% dari
kelompok usia kurang 21 tohun. Maojorniti responden (91.8%) adalah kaum Melayu, 4.1% adalah
kaum India, 2.7% adalah koum Cina dan 1.4% adalah lain-lzin kaum. Pengalaman bemicga di
Pasar Tani Mega, Shah Alam bagi tempoh kurang dari 3 fohun (28.8%, 21 responden), tempoh 3
hingga 5 tahun (35.4%. 24 responden). Manakala tempoh é hingga 10 tahun pengalaman
berniaga (21.9%. 14 responden) dan sebanyak 13.7% (10 responden) mempunyai pengalaman
berniaga lkebih dari 10 fahun.

Daopatan bagi fempoh waktu yang diambil sebelum memperalehi keuntungan pemiagaan:
Tahun pertama pemiagaan [35.6%. 26 responden), Tahun kedua (11%, B responden), Tahun ketiga
(1%, & responden), Tahun keempat (21.9%, 14 responden) dan tdak lagi memperole] keuntungan
(20.5%, 15 responden).

Seterusnya, dapatan baogi objekdif perfama kajion iaitu unfuk mengetahui penentu kejayoan
peniagaan dikalangan peniage kecil di Posar Tani Mega di Seksyen 13 Shah Alom, Selangor
adalah seperti di Jadual 2.

Jadual 2: Penentv Kejayaan Perniagaan Pasar Tani Mega, Shah Alam, Selangor.

Bil Penenituv Kejoyoan Perniogaan  Min  Median Tafsiran

Min

1 Menjual produk mengikut 3.89 4.0 Tinggi
pemintaan pelanggan

2 Membuat perancangan 189 4.0 Tinggi
pemicgaan

3  Mereskod urusniaga a.04 4.0 Tinggi
pemicgaan dan kowal
kewangan

4 Mempunyai pekerjo yang 380 4.0 Tinggi
sefia dan berdedikasi

5 Modal yang mencukupi 379 4.0 Sederhana

4 Mendaopat bimbingan dari 379 4.0 Sederhana
pakar, Contoh; FAMA i

7 Fakfor ekonomi pengaruhi 372 4.0 Sederhana
keuntungan

8 Kemahiran dalom pemasaran 3.48 4.0 Sederhana

7 Pengaolaman bekerja hasilkan .56 4.0 Sederhana
produk jualan

10 Pengalaman menguruskan 3.54 4.0 Sederhana
pemicgaan
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11 Pemiagoan milikan funggal 3.41 30 Sederhana

12 Pemiagcan milik keluarga 3.36 30 Sederhana

13 Tidak menghadapi persaingan 3.12 30 Sederhana
sengit

14 Usia sewaktu memulakan 279 30 Sederhana
pemicgaan

15 Lotar belakang pendidikan 276 kXi] Sederhana

Dapatan di Jadual 2 menunjukkan empat skor min fertinggi (min 3.80 - 5.00; Wiersma, 1995)
igifu responden sangat bersetuju terhodop empat penentu kejoyaan perniogoan berikot:
“menjual produk mengikut permintoan pelanggon” min [3.89), “"membuat perancangan
permiagacn” min (3.8%), “merekodkan urusnioga perniagoon don mengawal sistem kewongan”
min (3.84), dan "mempunyai pekerja setic don berdedikasi” min (3.80).

Seterusnya, dopatan menunjukkan sepuluh item menunjukkan median 4.0 igitu sefuju. Selain
daripoda skor min, median adalah sofu lagi koedah yang berkesan uniuk membandingkan
kumpulan data yang berbeza. Medion adalah nilai tengah apabila dota disusun dalam urutan
berangka, ini bererfi sepauh daripada skor-skor terletak di atas dan separuh lagi dibowah (Chua,
2002).

Objekfif kedua kajion iolah untuk mengetahui risko perniagoan yang dihadapi cleh peniaga
pasar Tani Mega Shah Alam. Hasil dopatan menunjukkan antara risiko yang dihadapi oleh
responden adalah: harga bahan menfah meningkat [61%), risike lesen fapak pemiogaan fidak
diperbahanvi/diperolehi (53%), risiko rangkaian bekalan terejos [45%). risiko sikap pekera (38%),
risiko mengembangkan pemicgaan |37%), don risiko kadar foedah pinjoman (18%).

Manakala nsikc lain yang diedaptasi dari kajian Falkner & Heibl (2015), mendapafi ima item
risiko menunjukkan tafsiran skor min sederhana [(min 2.40 - 3.79) seperti di Jadual 3. Manakala dari
pengukuran median, keputusan menunjukkan figa item memperolehi median 4.0 igitu risiko
penurunan permintaan dari pelanggaon disebabkan kenaikan harga jualan, risikkc gangguan
pengeluaran produk disebabkan pembekal utoma gagal sediokon bohan mentah, dan risiko
tidok mompu menanggung kos operasi dan aset perniagaan.

Jadual 3: Risike Dihadapi Usahawan Tani

Bil Item-tem Risiko Perniagaan Min Median Tafsiran
Min
1 Penurunan permintaan darn pelanggan an 4.0 Sederhana

disebabkan kenaikan harga jualan
kerana kenaikan harga bahan mentah

2 Gangguan pengeluaran produk 3.b4 40 Sederhana
disebabkan pembekal utama gagal
sediakan bahan mentfah

3 Tidak mampu menanggung kos operasi 3.53 40 Sederhana
dan aset pemiagaan i

4 Pekerja yang berpengalaman dan 3.39 3.0 Sederhana
cekap berhenti kerja
5 Pulangan fidak menguntungkan bagi 334 30 Sederhana

produk baru yang dinagsilkan

8. KESIMPULAN

Kedmpulannya, kejoyaan sesebuah permiogoan adalah hasil daripoda kerjo keras penioga
dan amalan teknik pemiogoan yang berkesan, Hasil dopatan kajion menunjukkan amalan
pemasaran yang baik seperti menjual produk mengikut frend atau mempunyai permintaan fingagi
daripada pelanggan merupakan penentu utama kejoyaan perniagoan Posar Tani Mega, Seksyen
13, Shuh Alam. Dopalun ini disokony oleh kajion lepus oleb Huolboda & Rormlee (200%) yuny
menyatakan amalan pengurusan pemasaran memainkan peranan penting untuk berjaya dalam
perniagaan dengan cara tark perhatian dan penuhi kehendaok dan keperlvan pelanggan.
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Penentu kedua kejoyoan peniogaan adalah membuat perancangan pemiagaan. kenyataan
dopatan ini konsisten dengan penemuan kajian Azmi ef. al. [2012) bohawa fakbor kemahiran
perancangan sebelum memulakan pemiogoon memberi sumbangan positit don signifikan
kepada purata tahap keuntungan yang diperclehi.

Selain itu, item penenfu kejoyaan seperti membuat perancangan pemiogaan dan merekod
urusniaga kewangan merupakan amalan pengurusan yang ditifik beratkan cleh responden,
Dapatan ini disckong oleh kajian lepas oleh Nurulhuda & Ramilee (2009).

Dopatan keempat yong diifik beratkan oleh peniaga kecil Posar Tani Mega Shah Alam
adalzh mempunyai pekerja yang sefia dan berdedikasi. Manakala item mempunyai modal
kewangan mencukupi jugo memainkan peranan penting dalom menentukan  kejoyoan
perniagaan responden. Kenyatoan ini disckong cleh Ummi ef. al. [2017). Dicadangkan bagi
penambahan modal, peniaga pasar fani boleh mendapat bontuan subsidi dan pinjaman modal
daripoda agensi kergjoan seperti FAMA, MARDI, lemboga Perfubuhan Peladang, Kementerian
Pertanian dan Industi Asas Tani, Tekun, AgroBank dan lain-lain, Di Malaysia, pelbagai kemudahan
dan bantuan disediakon cleh kerajoan untuk peniaga kecil bertujuan untuk memacu ekonomi
negara.

Risiko senfiosa ada bagi sefiop pemicgaan yang diceburi. Dapatan kajian menunjukkan risiko
yang paiing ferkesan kepodo peniaga pasar tani adaloh kenaikan harga bahan mentah yang
memberi implikasi kepoda peningkatan harga jualan borangan, ckiboinya beroku penurunan
permintaon dar pelanggan. Haosil jualan menurun kerana pelanggon tidok membeli otos sebab
faktor kewangan. Kenyataan ini disokong cleh Falkner & Heibl (2015). Oleh itu, dicadangkan
ogensi kerajoon berkaitan membuat kawalan horgo bahan mentah untuk membantu penioga
kecil seperti penioga pasar fani bagi mengawal kenaikon harga barongan, demi membanty
kuasa membeli pengguna. Dopatan kgjian ini mendapati nsiko-isiko lain yang membern kesan
sederthana kepada peniogo posar toni odoloh gonggean pengeluaran produk disebabkan
pembekal utama gagal sediokan bahan mentah, fidak mompu menanggung kos operasi dan
penyelenggarcan oset pemiogaoan.

Bogi meningkatkon logi imu pengetohuon penioga Tani, dicodangkan mereka diberi
maklumat dan kesedaran untuk feribat dalom progrom pembangunan wsahawan melalui
pelbagai strategi dan kempen yang disediokan cleh agensi kergjoan. Ini kerana menurut Model
Lussier 1994), antara faktor yang mempengaruhi kejoyoan wsahawan adaloh memperkasakan
pengetahuan melalui pengalaman pengunusan, pengalaman industi dan kemahiran merancang.

Secara keseluruhan, hasil kajion mendopoti bohawa terdopat empat item penting penentu
kejoyoon pemiogoon yang dipraktikkon oleh peniogo posar toni dan beberapa item risiko
perniogoan  yang horus  diber  perhotion  semasa menguruskan  pemiagoan. Walau
bogaimanapun, penemuan kajian ini fidak boleh digeneralisasi otou mewakili semua penioga
pasar tani di seluruh Malaysia. Ini kerana kajion hanya tertumpu kepada responden di Pasar Tani
Mega, Seksyen 13, Shah Alom, Selongor. Oleh itu lanjufan kajian ini beleh dilakukan di doerah dan
neger yang lain di Malaysia. Tumpuan kajion akan datang disorankan melihat dari sudut kesan
penularan wabak pandemik Covid-19 terhadop pendopaton pemiagoan Posor Tani dan kos
produktiviti produk jualan.
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