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Alhamdulillah.  

 

First and foremost, we bow before Allah in deep gratefulness that His     

limitless wisdom and mercy granted us enough strength to complete this 

book. We express gratitude from the bottom of our heart to the Holy 

Prophet Muhammad (May Allah blesses and peace be upon him) forever a 

torch of guidance and knowledge for humanity as a whole.   

 

This book is developed as a manual and guideline for both lecturers and 

students involved in teaching and learning for integrated courses of 

DPB10013 – PRINCIPLES OF MANAGEMENT and DPM20023 –

INTRODUCTION TO PRESENTATION SKILLS. The guideline would develop 

an understanding upon assessment that will be conducted for the whole 

semester. It also acts as a guidelines and manual in producing good and 

effective project which consists of the project brief, submission require-

ments and relevant references. This book also acts as a guideline for lectur-

ers and students in understanding the suitable marking scheme that should 

be given during assessment. Furthermore, rubric of assessment (marking 

scheme) is clearly outlined to guide the process of assessment and in de-

veloping better understanding on the syllabus requirements.  

 

Most importantly, this book encourages both lecturers and students to 

stimulate their creativity and critical thinking to produce a well written,    

accurate report and demonstrate successful simulation activity as required 

by Principles of Management and Introduction to Presentation Skills. Hope-

fully, this book will benefits students and lecturers involved. 



 

Semester 2 

Project Description: 

In this integrated learning experience, two courses in semester 2 are 

being integrated involving DPB10023 — Principles of Management 

and DPM20023 — Introduction to Presentation Skills.  These two 

courses are chosen as they are able to develop students’ skills in  

implementing required activities.  Students are also able to apply 

their knowledge in management functions and conduct video role 

play. 

1. Skills development: 

• Demonstrate theories and functions of management. 

• Practice the process of management’s functions: planning,  

organizing, leading and controlling. 

• Develop interpersonal and communication skills. 

• Organize relevant materials to write an effective report. 

• Develop a presentation using video editing skills. 

 

2. Project: 

• Group Task — students are required to develop a group    

consists of 4 members. 

COMMERCE DEPARTMENT 

INTEGRATED LEARNING EXPERIENCE 

DIPLOMA IN MARKETING 



 

3.  Assessment Methodology: 

• Rubric 

COURSES TOPICS ASSESSMENT 

 
IMPLEMENTATION 

WEEK 
 

 
DPB10023 

Principles of 
Management 

  
Topic 2.0 :  
Planning 

  
Topic 3.0 :  
Organizing 

  
Topic 4.0 :  

Leading 
  

Topic 5.0 :  
Controlling 

  

  
Project  
(10%) 

 
Week 2—13 

 

  

 

DPM20023 

Introduction to 

Presentation 

Skills 

  

 

 Topic 3.0 : 

Effective Visual Aids 

 Simulation 2 

(12.5%) 
Week 10—13 



 

COURSES CLO1 CLO2 CLO3 

DPB10013 
PRINCIPLES OF  
MANAGEMENT 

  
SEMESTER 2 

Explain the 
basic        func-
tions of man-
agement in an             
organization 

(C2). 

Demonstrate 
the theories 

and functions 
of management           

towards the 
achievements 

of                     
organizational 

goals (C3). 
  

Practice the     
process of      

management’s 
four functions : 

planning,           
organizing,     
leading and     

controlling (A2). 

PLO 1 
(Knowledge & 

understanding) 

PLO 4 
(Interpersonal 

&                  
communication 

skills) 
  

PLO 6 
(Leadership,      
autonomy &       

responsibility) 
  

DPM20023  
INTRODUCTION TO 

PRESENTATION 
SKILLS 

  
SEMESTER 2 

 
  

Organize        
relevance  ma-
terial to write 
an   effective 

writing     com-
ponent in    
marketing   

landscape (P2). 
  

Take part to be 
responsible as a 

leader or a 
member of a 
group during 
execution of 

group activity 
in class (A1). 

Participate in 
communication 
session through 
the presentation 

of a group activity 
(A2). 

PLO 3 
(Practical skills) 

PLO 6 
(Leadership, 
autonomy &  

responsibility) 
  

PLO 4 
(Interpersonal & 
communication 

skills) 
  

COURSE LEARNING OUTCOMES: 



 

COURSE MAPPING: 

DPB10023

PRINCIPLES OF 
MANAGEMENT

DPM20023

INTRODUCTION 
TO 

PRESENTATION 
SKILLS

10 %

SEMESTER

2

ASSESMENTS (10%)

• Report Writing

ASSESMENTS 
(12.5%)

• Role Play

• Present - Video

ACTIVITIES / PROGRAMS

• SEARCH FOR COMPANY 
INFORMATION

In the activities, apart from report writing students are required to 

search for information related to what they have studied in        

Principles of Management.  The information gathered will then   

being translated into a role play according to a given scenario for            

Introduction to Presentation Skills.  However, because of the       

current situation whereby classes are conducted online, instead of   

doing a face-to-face role play, students have to record the role play 

and submit the video to the respective lecturer. 
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JABATAN PERDAGANGAN/ COMMERCE DEPARTMENT 

RANGKA KURSUS/ COURSE OUTLINE  

  

1. 
NAME OF COURSE   PRINCIPLES OF MANAGEMENT 

COURSE CODE DPB10023 

  
  

2
. 

SYNOPSIS   PRINCIPLES OF MANAGEMENT provide information on basic 
  functions in management which consists of planning, organizing, 
  leading, controlling, staffing and decision making as practiced in  

the organization.  This course emphasizes the principles in 
management functions to ensure the efficiency and the 
effectiveness of in the organizations. 

3
. 

CREDIT VALUE 3 

4
. 

PREREQUISITE/ 

CO-REQUISITE (IF ANY) 

None 

  
  
  
  
  
  
  
  
  

  
5. 

COURSE LEARNING OUTCOMES (CLO): 

Upon completion of this course, students should be able to: 

CLO 1 Explain the basic functions of management in an organization. 
(C2, PLO1) 

CLO 2 Demonstrate the theories and functions of management towards 
the achievements of organisational goals. (C3, PLO4) 

CLO 3 Practice the process of management's four functions: planning, 
organizing, leading, and controlling. (A2, PLO6) 

  
PROGRAMME LEARNING OUTCOMES (PLO): 

  PLO 1: Apply good understanding of concepts and theories in the field of marketing. 

  
PLO 4: Display the ability to work in a group effectively by conveying verbal and written        

information coherently as a leader or a member of a team in managing marketing oper-

ations. 

  

PLO 6: Demonstrate the ability of being a responsible individual either as a leader or a 
member of a team by using social skills in delivering messages, thoughts and 
feelings with others 

  
  
  
  
  
6
. 

  
ASSESSMENT METHOD: 

The course assessment consists of: 

Continuous Assessment (CA) – 50% 

 
Final Examination (FE) – 50% 

 

 

 

    

Assessment Quantity Percentage (%) 

Quiz 2 10% 

Test 1 10% 

Project 1 10% 

Presentation 1 10% 

Problem scenario 1 10% 



 

 

  
  
  
  
  
  
  
  
  
  
  
7. 

TEACHING SCHEDULE: 
  Topic 

No. 

Topic/Content Recommended 
Contact Hours 

Assessment 
Method 

Week 
  

  
1.0 

  
INTRODUCTION TO MANAGEMENT 
  
Definition and importance of management, 
levels of management and functions, 
Mintzberg managerial roles and              
management skills. Describe evolution of 
management. 

  
  

  
   

3 hours Lecture 
  

1 hours Tutorial 

  
  

  
  

Quiz 1 (0.5h) 
(Chapter 1) 

  
  
   
  
  W1 - W2 

  

    
  

2.0 
  
PLANNING 
  
Definition and purpose of planning, types 
of planning and steps in planning process. 
  

  
  

  
6.5 hours Lec-

ture 
  

1 hours Tutorial 

  
  

Project 
(Chapter 2 – 5) 

  

  
  

   W2 - W3 

  

    
  

3.0 
  
ORGANIZING 
  
Definition and importance of organizing, 
steps in organizing process, elements in   
organizational structure, traditional and 
contemporary organizational design. 
  

  
  

  
  

7 hours Lecture 
  

1 hours Tutorial 

  
  

  
  
  

  

  
  
  
   
   W4- W5   

    
  

4.0 
  
LEADING 
  
Definition and theories of motivation.      
Explain the difference between manage-
ment and leadership, theories of leader-
ship. Apply organizational communication. 
  

  
  
  
 

9 hours Lecture 
  

3 hours Tutorial 

  

 

Test (1h) 
(Chapter 2 – 4 ) 

  

  
  
  
    

W6 – W9   

    
  

5.0 
  
CONTROLLING 
  
Definition and importance of controlling, 
process and types of controlling in organi-
zation. 
  

  
  
  

5 hours Lecture 
  

2 hours Tutorial 

  

Quiz 2 (0.5h) 
(Chapter 5) 

  

  
  
  
   W9 – W11 

  

    
  

6.0 
  
STAFFING 
  
Definition and importance of staffing,     
process, career development and main-
taining turnover in organization. 
  

  
  

 
  

5 hours Lecture 
  

2.5 hours Tutorial 

  
  
  
  

  
  
  

 
  W11 – W12   



 

 
  

7.0 
  
DECISION MAKING 
  
Definition and types of decision making, 
process and techniques. Advantages and 
disadvantages of group decision making in 
organization. 

  
  
  

6 hours Lecture 
  

1 hours Tutorial 

  
  
  
Problem scenario 
Presentation (1h) 
(Chapter 6 & 7) 

  
  
  
  W13 – W14 

  

  

  
REFERENCES 

  
Main : 

Stephen P. Robbins et all. (2016). Fundamentals of Management: 
Essential Concepts and Applications. 13th Edition. Pearson. 

  
  

Additional : 
Ang Huat Bin. (2015). Business Management. Shah Alam : Oxford 

Fajar Sdn.Bhd. 
  

Norlida Kamaluddin, Za’faran Hassan et al (2018). Principles of 
Management. 3rd Edition. Shah Alam : Oxford Fajar Sdn Bhd. 

  
Richard L. Daft (2013) Management. 11th Edition. Cengage 

Learning Business Press Management. 
  

Schermerhorn, John R. (2015). Management.13th Edition. John 
Wiley & Sons Inc. 
  

  

Prepared by: 
  
  

………………T.T.………………………… 

(Course Coordinator Name & Signature) 

  
  

Date: 

Verified by: 
  
  

…………T.T…………………… 

(KJ/KPro/KK Name & Signature) 

  
  

Date:  
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INSTRUCTIONS: 

1. You are required to form a group of 4 members. 

2. Choose ONE (1) established company in  Malay-

sia. 

3. You need to conduct an interview with the com-

pany’s representative or read through their fi-

nancial report or refer to any relevant online 

documents regarding the management aspects 

of the company. The study should include: 

i. Introduction – background and profile of 

the company. 

ii. Planning – mission, vision, goal, objective 

of the company, strategy, and action plan. 

iii. Organizing – organizational structure, re-

source allocation and job design. 

iv. Leading – motivation, leadership, and 

communication. 

v. Controlling – process and standards, re-

view and evaluation and corrective action.  

vi. Conclusions 

4. It is necessary for students to relate the four 

basic functions of management which are plan-

ning, organizing, leading and controlling imple-

mented in the company with the theoretical 

knowledge that you have learn in class. 

5. Prepare a report according to the information 

gathered not less than 5 pages using Times New 

Roman font, size 12- and double-spacing format. 

6. All report need to be submitted on 11 June 2021 

through a medium as informed by your lecturer. 

  

 

 

COMMERCE DEPARTMENT 
NAME               : 
STUDENT ID     : 
PROGRAM        : 

ASSESSMENT TASK : PROJECT  
 

DPB10023  
PRINCIPLES OF  
MANAGEMENT  

CONSTRUCT TOPIC MAPPING OF OUTCOME 

  
Application 

 
2.0 – 5.0 

CLO 2:  Demonstrate the theories 
and functions of management 

towards the achievements of an     
organizational goal. 
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 PROJECT RUBRICS  

CATEGORY 4 3 2 
 

1 
 

Score 

Organization 
of content / 

ideas 

Writing is purpose-
ful and focused. 
Piece contains 

some details. Good 
organization, 

events are logically 
ordered, sharp 

beginning and end. 

Writes related, 
quality         

paragraph, 
with little or 
no details.  
Organize, 
events are 
somewhat 

jumpy. 

Writing is    lim-
ited in          

communicating 
knowledge. The 

reader is left 
with questions. 

Some              
organization, 
events jump 
around, start 

and end are un-
clear. 

  

Writing is limited in 
communicating 

knowledge. Length 
is not  adequate for  
development. Not 
organized, event 
make no sense. 

  
  
  
  

Quality of 
information 

  
  

Supporting details 
specific to sub-

jects. 

Some details 
are non sup-

porting to the 
subject. 

Details are 
somewhat 

sketchy. 

Unable to find   
specific details. 

  

Grammar & 
spelling 

  
  

All grammar and 
spelling are cor-

rect. 

Only one or 
two errors. 

More than two 
errors. 

Very frequent 
grammar and / or 

spelling errors. 

  

Neatness 

Word processed or 
typed, clean and 
neatly bound in a 
report cover, illus-
tration provided. 

Legible 
writing, well 

formed     
characters, 
clean and 

neatly bound 
in a report 

cover, illustra-
tion provided. 

  

Legible writing, 
some ill-formed 
letters, print too 

small or too 
large, paper  

stapled togeth-
er. 

Illegible writing, 
loose pages. 

  

Timeliness 

Report handed on 
time. 

Up to 15 
minutes late. 

Up to 30 
minutes late. 

Report handed in 
more than 1 hour 

late. 
  

  

 

TOTAL MARKS 
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DEPARTMENT OF COMMERCE 

COURSE OUTLINE  

DECEMBER 2020 SESSION 

1. 
NAME OF COURSE INTRODUCTION TO PRESENTATION SKILLS 

COURSE CODE DPM20023 

  
  

2. 

SYNOPSIS INTRODUCTION TO PRESENTATION SKILLS develop the skills to identify the 
presentation objectives, audience need and expectations. Students also will 
use the presentation techniques to leverage powerful business            
presentation and persuasion strategies even in the face of fear. Students 
will be    introduce to use visual effectively to prepare effective presentation 
notes, handle questions and practice to perfection. 

  
3. CREDIT VALUE 3 

4. 
PREREQUISITE/ 

CO-REQUISITE (IF ANY) 

NONE 

  
  
  
  
  
  
  
  
  
  

5. 

COURSE LEARNING OUTCOMES (CLO): 

Upon completion of this course, students should be able to: 

CLO
1 

Organize relevance material to write an effective writing component in    
marketing landscape. (P2, PLO 3) 

CLO
2 

Take part to be responsible as a leader or a member of a group during       
execution of group activity in class. (A1, PLO 6) 

CLO
3 

Participate in communication session through the presentation of a group 
activity. (A2, PLO 4) 

  
PROGRAMME LEARNING OUTCOMES (PLO): 
  
PLO 3: Perform marketing practical work skills in managing marketing activities. 
  
PLO 4: Display the ability to work in a group effectively by conveying verbal and written information 
            coherently as a leader or a member of a team in managing marketing operations. 
  
PLO 6: Demonstrate the ability of being a responsible individual either as a leader or a 
             member of a team by using social skills in delivering messages, thoughts and feelings 
            with others. 
  

  
  
  
  
  

6. 

  
ASSESSMENT METHOD: 

The course assessment consists of: 

Continuous Assessment (CA) – 100% 

Final Examination (FE) / Final Assessment ((FA) – NONE 

 

Assessment Quantity Percentage 
(%) 

End Of Chapter 2 25% 

Simulation (Scenario Base) 2 25% 

Presentation 2 30% 

Practical Test 1 20% 

 



 

 

 

  
  
  
  
  
  
  
  
  
  
  
  
  
  
7. 

TEACHING SCHEDULE: 

  Topic 
No. 

Topic/ 
Content 

Recommended 
Contact Hours 

Assessment 
Method 

Week   

  
1.0 

  
DEFINING COMMUNICATION 
1.1 Recognize the concept of              

communication. 
1.2 Explain the effectiveness of commu-

nication skills. 
1.3  Recognize barriers in communica-

tions. 
  

  
  

   
7 hours Practical 

  

  
  

  
 End of Chapter 1 

  
  

  
W1 - W2 

  

 
2.0 

 
PLANNING A PRESENTATION 
2.1 Discuss the concept of presentation. 
2.2    Discuss the steps for planning a 

presentation. 

  
  

4 hours Lecture 
  

  

Presentation 1 

  

W3 

 

  
3.0 

  
 EFFECTIVE VISUAL AIDS 

 3.1 Identify the concept of using visual 
aids. 

 3.2 Describe the different types of visual 
aids. 

  

  
  
 

11 hours Lecture 
 

  

  
 

 Simulation 1 

 
Simulation 2 

  
 
  

 W4 – W6 

  

  
4.0 

  
 DEVELOPING POWERPOINT 

 4.1 Recognize the concept of using     
PowerPoint. 

 4.2 Comprehend guidelines in designing 
PowerPoint slides. 

  

  
  
 

18 hours Practical 

  
  
 

End of Chapter 2 

  

Practical Test 

  
  
 

W7- W11 

 

  
5.0 

  
 DELIVERING EFFECTIVE PRESENTATIONS 

 3.1 Perform the principles of effective 
delivering. 

 3.2 Discuss the guidelines to become an 
effective presenter. 

 3.3   Discuss the rules for preparing and 
delivering a presentation. 

 3.4   Discuss the list of strategies to over-
come nervousness and fear. 

 
  

   
 
  

11 hours Lecture 
  

  
 
  

Presentation 2 

 
 
  

W12 – W14 

 

  
  
  
  

8. 

  
REFERENCES 

  
Main : 

1. Theobald, T. (2019). Develop Your Presentation Skills (4thed). Kogan Page Limited. 

  
Additional : 

Mohammad Qayyum. (2019). Conquer Your Fear in Public Speaking. Casamas Re-
sources Sdn Bhd. 

Grellier, J. and Goerke,V. (2018). Communications Toolkit. Cengage Learning Australia 
Pty Limited. 

Jay Surti. (2018). Ultimate Presentations: Master the Art of Giving Fantastic Presenta-
tions and Wowing Employers. Kogan Page Limited. 

Ledden, E. (2017). The Presentation Book: How to Create it, Shape it and Deliver it! 
Pearson Education Limited. 
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CODE & COURSE : DPM 20023 INTRODUCTION TO PRESENTATION SKILLS 
ASSESSMENT     : SIMULATION 2—ROLE PLAY 
CLO               : CLO 2, A2 
CLASS      : DPR2A / DPR2B  /DPR2C  
SESSION       : DECEMBER 2020  
 

Based on the company that you have 

chosen for DPB10023 – Principles of 

Management, assume that you are the 

Marketing Manager of the company. 

Your top management wants your de-

partment to come up with a   promo-

tional strategies for the upcoming new 

product.  

 

Set up a scenario with enough detail 

for it to feel "realistic." Once you have 

set the scene, identify the various    

fictional characters involved in the sce-

nario. Each person can then assume 

their role, and act out the situation, 

trying different approaches where   

necessary. 

 

Every member in the group has to 

make a role play  for 2-3 minutes for 

each person, then record the video  

not more than 10 minutes.  

Submit your video through CIDOS 

platform before 11th June 2021. 
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CATEGORY EXCELLENT 

(16 – 20) 

GOOD 

(11 – 15) 

ADEQUATE 

(6 – 10) 

INADEQUATE 

(1 – 5) 

MARKS 

Clarity  &               
Organization 

Main points 
clearly stated 

and explained, 
logical, smooth 

organization 

Main points 
fairly clear, 

some missing 
links or tran-

sitions. 

Main points 
must be    in-

ferred by  audi-
ence, holes are   

evident. 

Presentation 
jumps, among     

random  topics. 
Main points       

unclear. 

  

Content 

Evidence clearly 
presented.    
Thorough, 

knowledgeable 
interesting,   

logical.          
Assumptions 

and                
interpretations 

clear and    
clearly         

identified. 

Evidence  
perhaps not 
quite clearly 

separated 
from  as-

sumptions 
and interpre-

tation of   
evidence, but 

story is      
logical. 

Evidence,  as-
sumptions, and            
interpretation      

difficult to    
entangle from 
one another 

Lacks key       
observations.  

Evidence        
unclear. Appear 
largely opinion-

based. 

  

Style &             
Delivery 

Audience could 
see & hear 
speakers     
clearly.         

Effective pauses 
and verbal into-

nation. 

Audience 
could see & 

hear      
speakers 

clearly.  Most 
pauses &  

verbal        
intonation 

were      
effective. 

Audience could 
mostly see & 

hear speakers. 
Speakers show 

some hesitation 
or uncertainty. 

Speakers spoke 
to the screen or 
mostly to one 
person in the 

audience.   
Poorly timed. 

Appears to have 
not practiced. 

  

 ROLE PLAY RUBRICS 



 

CATEGORY EXCELLENT 

(16 – 20) 

GOOD 

(11 – 15) 

ADEQUATE 

(6 – 10) 

INADEQUATE 

(1 – 5) 
 

MARKS 

Visual Aids 

  
(Handouts/ 
Flipcharts/ 

props/ 
Slides, etc. 

that used in 
the simula-

tion) 
  

The presentation 
has an element of 

creativity and 
style.  The visual 
aid is presented 

in a clear and 
concise manner 

with full            
understanding of 
the subject and 

purpose. 

The        
presentation 
is clear and 
logical and 

contains very 
few mistakes.  
Good virtual 
aid and clear 

oral        
presentation. 

The visual aid 
lacks style 

and           
creativity is 

low.  The  
visual lack 

neatness and 
clarity. 

The visual aid 
lacks a clear     

understanding of 
the purpose and 
there are many 

errors applying it.  
Visual is not    

creative. 

  

Technical 
  

(FB/ IG 
LIVE/ Vid-

eo) 
  

Projects run per-
fectly with no 

technical prob-
lems.  For          

example, all 
sounds are good, 

video run 
smoothly, have 
multimedia en-

hancement 
(graphics          

elements or     
animation text) 

Projects run 
adequately 
with minor 
technical 

problems.  For 
example, 

sounds need 
improvement, 
video graphics 
need improve-

ment. 

Project run 
minimally.  
There are 

many      
technical 

problems in 
the projects. 

Project doesn’t 
run satisfactorily.  

There are too 
many technical 

problems  in the 
projects. 

  

  
TOTAL MARKS 

  

  

 ROLE PLAY RUBRICS 
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NOTES OF GUIDANCE 
 

All students of Diploma in Marketing semester 2 are required to practice CDIO OBE   
Integrated Curriculum Intra-programme.  As part of the assigned work for this course, 
you are required to complete a project and simulation produced through a group work 
that is verified by the course lecturer and Programme Coordinator.  Courses involved in 
this task are DPB10013 – Principles of Management and DPM20023 – Introduction to 
Presentation Skills. 

 

Credit hour: 3  

 

Groups: Students are required to form a group consists of 4 members. 

 

1.0   COURSE LEARNING OUTCOMES (CLO) 

 

DPB10013 PRINCIPLES OF MANAGEMENT 

CLO2: Demonstrate the theories and functions of management towards the 
achievements of organizational goals (C3, PLO 4). 

  

DPM20023 INTRODUCTION TO PRESENTATION SKILLS 

CLO2: Take part to be responsible as a leader or a member of a group during exe-
cution of group activity in class. (A1, PLO 6). 

  

 

2.0   OBJECTIVES 

Upon completion of this activity, the student should be able to: 

I. identify and describe the basic functions of management in organization     
including planning, organizing, leading and controlling. 

II. relate class learning with the implementation in an organization. 

III. collect, analyze and present information gathered using effective visual aids. 

IV. present the information using creative writing styles. 

V. work as a team independently and ethically. 

VI. participate in communication session through the presentation of a group   
activity. 



 

 

 

 

3.0     TYPES OF ASSESSMENT 

 

 

 

 

 

4.0     SCOPE OF PROJECT: 

 

The main issue faced by most organizations today is to creatively solve problems. 
The basic functions of management are used as guidelines by managers to cope 
with business challenges especially during covid-19 pandemics. It consists of four    
elements which are planning, organizing, leading and controlling or known as     
P-O-L-C framework. 

 

Managers need to develop a plan, organize the resources and delegate             
responsibilities to employees. They also lead others to implement the plan,     
evaluate the effectiveness and make adjustments if necessary. 

 

In this project, each group of students are required to identify an established 
company in Malaysia. To fulfill the requirement for Principles of Management 
course, students should conduct an interview or online searching and gathered 
as much information as possible to be used for the project report and able to re-
late with knowledge gained in class. Then, engaging the students with simulation 
activity for Introduction to Presentation Skills course.  

NO COURSE 
TYPE OF                  

ASSESSMENT 
% 

1 
DPB10013 — PRINCIPLES OF                    
MANAGEMENT 

Project 10 

2 
DPM20023 — INTRODUCTION TO               
PRESENTATION SKILLS 

Simulation 2 12.5 



 

 

 

5.0     INSTRUCTIONS: 

 

STUDENTS ARE REQUIRED TO FORM A GROUP OF 4 MEMBERS. CHOOSE AN           
ESTABLISHED COMPANY IN MALAYSIA THAT WILL BE USED FOR THE TWO COURSES. 

 

 

1.  PROJECT  (DPB10013 – PRINCIPLES OF MANAGEMENT)  

 

1.  You are required to form a group of 4 members. 

2.  Choose ONE (1) established company in Malaysia. 

3. You need to conduct an interview with the company’s representa-

tive or read through their financial report or referring to any relevant 

online documents regarding the management aspects of the       

company. The study should include: 

i. Introduction – background and profile of the company. 

ii. Planning – mission, vision, goal, objective of the company,      

strategy, and action   plan. 

iii. Organizing – organizational structure, resource allocation and 

job design. 

iv. Leading – motivation, leadership, and communication. 

v. Controlling – process and standards, review and evaluation 

and corrective action.  

vi. Conclusions. 

4.  It is necessary for students to relate the four basic functions of man-

agement which are planning, organizing, leading and controlling      

implemented in the company with the theoretical knowledge that 

you have learnt in class. 

5. Prepare a report according to the information gathered not less than 

5 pages using Times New Roman font, size 12- and double-spacing 

format. 

6. All report need to be submitted on Week 12 through a medium as 

informed by your lecturer. 



 

 

 

 

2.   SIMULATION (DPM20023 – INTRODUCTION TO PRESENTATION SKILLS) 

 

I. Based on the company that has been chosen, assume that you are the   mar-
keting manager of the company. Your top management wants your   depart-
ment to come up with a promotional strategies for the upcoming new prod-
uct.  

II. Set up a scenario with enough detail for it to feel "realistic." Once you have 
set the scene, identify the various fictional characters involved in the         
scenario. Each person can then assume their role, and act out the situation, 
trying different approaches where necessary. 

III. Every member in the group has to make a role play  for 2-3 minutes for each 
person, then record the video not more than 10 minutes.  

IV. Submit your video through CIDOS platform before 11th June 2021. 

 

 

3.   ASSESSMENT 

A. Report: 

• Project – 10% 

 

B. Video 

• Simulation 2 – 12.5% 

 

 
4. PROJECT DIVERSITY / PLAGIARISM 
 

i. In the interest of diversity in projects, we should try to avoid duplicate   
projects.  

ii. The projects with the same title will be advised to change. 
iii. The project will eliminate if plagiarism detected. 
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REFLECTIONS 

 

1. It was quite difficult for students to conduct an interview with 

the company’s representative during the Movement Control 

Order (MCO).  

 

2. Students were facing problems relating to implementation of 

basic management functions in company with their limited  

existing knowledge. 

 

3. While searching information online, students found          

abundance of information which confused them in choosing 

the most relevant one. 

 

4. Students have difficulties to understand thoroughly the     

available online document since they have minimum 

knowledge in management.  This is also due to their level of 

proficiency in English language. 

 

5. Students are able to improve their presentation skills and    

video production skills in completing the given task. 

 

6. Integrating these two courses – Principles of Management and 

Introduction to Presentation Skills is appropriate since it       

allows students to develop their personal skills and helps 

them in their preparation for future careers. 



 

1. Students are given alternatives whether to site visit the      

company (depending on the MCO situation) or online     

searching for the required information. 

 

2. Realistic and accurate examples of management functions in 

the organization. 

 

3. Students are being exposed to online materials access prior to 

the task given.  They are also to be briefed on exploring       

systematically and sorting through the resources. 

SUGGESTIONS FOR IMPROVEMENT (CQI) 
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SIMULATION (ROLE PLAY VIDEO) 

ROLE PLAY DPR 2A



 

 

 

SIMULATION (ROLE PLAY VIDEO) 

ROLE PLAY DPR 2B



 

  

SIMULATION (ROLE PLAY VIDEO) 

ROLE PLAY DPR 2C
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