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PREFACE
This topic aims to equip students with the ability to describe products and
services. Therefore, students would be exposed to various relevant and

appropriate words in describing the features, characteristics, and functions of
products and services.

This book is written to satisfy
the syllabus requirements for subject MPU22053 ENGLISH FOR DIGITAL TECHNOLOGY. 

It contains all the required INFORMATION FOR THE STUDENTS TO COMPLETE THE
ASSESSMENTS RELATED TO THE TOPIC.

The CONTENT OF THIS BOOK has
been planned and arranged carefully based

on Polytechnic Malaysia syllabus. 
THE concepts for THE topic IS accompanied

by detail explanations, followed by
examples and PRACTICE.
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TOPIC 1
PRODUCTS AND SERVICES

CLO1

Describe products and services related to Digital technology
effectively through presentations by highlighting its features

and characteristics that appeal to specific audience.



INTRODUCTION

The aim of this topic is to equip students with the ability to
describe products. Therefore, students would be exposed to
a variety of relevant and appropriate words in describing the

features, characteristics and functions of products.



focusing on :
Learning on how to describe a product.

Identifying features, characteristics and
functions of products.

Describing advantages and benefits of products.



�A product can be defined as
anything that can be offered to a
market for attention, acquisition,
use, or consumption that could

satisfy a need or want.

DEFINITION OF PRODUCT



how to Introduce 
a product

Introducing a product effectively involves 
creating a compelling and memorable message that 

communicates the value of your product
 to your target audience. 

Here are some steps and tips to help you 
introduce a product successfully:



how to Introduce 
a product

Understand Your Audience

Create a Compelling Story

Highlight the unique value and benefits 

Use Engaging Media

Engage with Your Audience

Be flexible and ready to adapt your approach as needed



Introduce the product

Fresh, clean and stylish – CUCKOO's Air Purifiers offer the perfect
balance between the three. With CUCKOO's state-of-the-art

technologies, CUCKOO's stylish Air Purifiers are capable of
purifying air from everything that is harmful and unpleasant such

as pollen, haze, fine dusts, bad odours, and even bacteria!



Looking for a smart watch with 1000+ customized combinations?
 New look whenever you want

Mi Watch Lite is not just a smart watch, it has its own unique personality.
 There are three color options for the watch case, five color options for the

strap, 
 over 120 themed watch faces and watch face function customization* to

satisfy your ever-changing style.

Introduce the product

https://www.mi.com/global/product/redmi-watch-2-lite/specs


COMPONENTS/PARTS 

Components are
identifiable parts of a

product.



CHARACTERISTICS 

Characteristic is a distinguishing
physical attributes of a product

such as dimensions (height, width,
and depth), weight, shape, colour,
materials/ingredients, durability,

speed, quality, etc. 



functions



features

Features are the capability of a
product or service does or has
which will provide benefits to

customers.



Compare and contrast

DEFINITION OF COMPARE AND CONTRAST

To note what is similar and different about (two or more things).

Comparison - are used to show the similarities.
Contrast  - are used to show the differences.

How can comparing and contrasting help customers in making  decisions?
       Can help the customer to evaluate the products/ services better 
       in making decisions about which one is the best.







superlative





Compare and contrast



Compare and contrast







Product pitching
Defined as the attempts to negotiate and persuade
someone to close the deal, finally leading to the sale

of the product or service. In business terms, a
product  pitch is usually the sales presentation

designed to convince someone about a product
with the ultimate expected outcome being the sale

of that product.



How to make a product Pitch?

1) Introduction

2) Content :- 
* Characteristics

* Features
 * Functions

 * Comparison

3) Conclusion



Why we
should buy

the product?

Thanks the
audience

Promotion Contact
details

conclude



�A service is something that the
public needs which is provided by
an organisation or a company and
do not result in the ownership of

something

DEFINITION OF service



TYPES, FEATURES & CHARACTERISTICS 
OF SERVICES



Types of Services

Services are diversified into three groups; Business services, social services, and
personal services.

Business services are the services used by businesses to conduct their business activities. 

Social services are the services provided by NGO's to pursue a certain set of social goals.

Personal service is a service wherein every customer will have a different need. Examples
of personal services would be tourism, recreational services, and restaurants.



Characteristics of Service

Intangibility, Inseparability, Variability, Perishability



Characteristics of business Service

Banking, insurance, warehousing, communication services 

E c o n o m i c  a c t i v i t y1 .

C o n t i n u o u s  p r o c e s s2 .

P r o f i t  m o t i v e3 .

R i s k  a n d  u n c e r t a i n t i e s4 .

C r e a t i v e  a n d  d y n a m i c5 .

C u s t o m e r  s a t i s f a c t i o n6 .

S o c i a l  a c t i v i t y7 .

G o v e r n m e n t  c o n t r o l8 .



Characteristics of social Service

Education, health services, housing programs, and transport services 

E m p a t h y .  1 .

C o m m u n i c a t i o n .2 .

O r g a n i z a t i o n .  3 .

C r i t i c a l  t h i n k i n g .  4 .

A c t i v e  l i s t e n i n g .5 .

S e l f - c a r e .  6 .

C u l t u r a l  c o m p e t e n c e .7 .

P a t i e n c e .8 .

P r o f e s s i o n a l  c o m m i t m e n t9 .

https://en.wikipedia.org/wiki/Health_services
https://en.wikipedia.org/wiki/Public_housing
https://en.wikipedia.org/wiki/Public_transport


Characteristics of personal Service

One-to-one services such as hairdressing, training, tourism, restaurant,
grocery shopping, and delivery, errand-runner, dry-cleaning delivery and
pick-up, seamstress, or tailor services, home cleaning service, private car

service. 

E m p a t h y .  1 .

H o n e s t y .2 .

D e p e n d a b i l i t y .3 .

E m p h a s i s  o n  c u s t o m e r  s a t i s f a c t i o n4 .

F l e x i b i l i t y5 .

 E x p e r t i s e  a n d  k n o w l e d g e6 .

D i r e c t  i n t e r a c t i o n7 .

I n d i v i d u a l  a t t e n t i o n .8 .



Characteristics of personal Service
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I n d i v i d u a l  a t t e n t i o n .8 .



features of service

a service is a distinctive quality of a service that stands out in 
the minds of customers. These are means to differentiate a service

 in a crowded market. it is also common for customers
 to expect features of a service 

such that a lack of certain features will create 
customer dissatisfaction. 

the following are common examples of service features.





SERVICE DESCRIPTION GUIDELINES 

State the type of service provided 

State the location and working hours of the service provided 

State the scope and nature of the service provided 

State the strengths of the service and provide testimonies 

Provide information on pricing and discounts offered.



TRUE/FALSE
▰Service descriptions focus on physical attributes.

▰Describing a product is the same as describing a service.

▰Hair styling, childcare, and legal advice are all examples of services.

▰Elements such as 'Expiry Date' and 'Model No' can only be found 
in a product description

▰The statement 'Goods sold are not refundable' cannot be found 
in a service description.



The End

Thank You 
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