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This book is developed as a manual and guideline for both lectur-

ers and students who are involved in teaching and learning for in-

tegrated courses of DPB10013 Microeconomics and  DPM10013 

Principles Of Marketing.   

This guidelines would develop an understanding about situation 

market environment articles that will be conducted for the whole 

semester. It also acts as guideline and manual in the whole process 

of developing ability of being a responsible individual either as a 

leader or a member of a  team by using social skills in delivering 

messages, thoughts and feelings with others and students must 

able to learn the process in depth to generalize the real situation 

on economics and business.  

All these structured activities are vital elements to  enhance the 

students’ knowledge and social skills in solving problems in order 

to discuss clearly the impact of economic changes towards market 

equilibrium and present with confidence the marketing mix strate-

gies to show the ability as a leader and working in a team. This 

guidelines consists of the project brief, the submission require-

ments and relevant references.  

This book also acts as a guideline for lecturers and students in un-

derstanding the suitable marking scheme that should be given 

during the practical and exercise session. Furthermore, rubric of 

assessment (marking scheme) is explained to guide the process of 

assessment and develop better understanding upon the syllabus 

requirements.  
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The integrated programs create lessons and activities that engage students in 

lessons, projects, and other learning tasks that focus on the connections between 

the skills and content taught in the regular curriculum.  Developing awareness of 

global challenges and industry issues. Gaining leadership, teamwork and com-

munication skills. Developing practical skills. Transitioning between school and 

the job market. 

 

There are 5 Sub- attribute that we can assess through content, presentation 

tools, how to delivery the solution within written or oral,  understanding and an-

swering questions and able to demonstrate good social skills, communication eth-

ics and empathy in social interactions.  

 

The students can presents and elaborate the ideas clearly with both area either 

written or communication. Organize ideas and communicate appropriately to au-

dience and in different situations; participate moderately in conversations, discus-

sions and group presentations with no  error.  

 

However, there is always a room for improvement as to increase the student re-

sult/ achievement the ‘excellent’ level.  In the future, this learning experience can 

provide ideas and related to the concepts and the strategies  and also adapt and 

adopt the real situation in business.  The student must developing practical skills 

which transitions between campus to the job market. 
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  COMMERCE DEPARTMENT 
CDIO OBE INTEGRATED CURRICULUM 

DIPLOMA IN MARKETING 
 

Notes of Guidance 
 
All students of Diploma in Marketing semester 1 are required to practice CDIO 
OBE Integrated curriculum intra-program. In order to achieve this, DPB10013 Mi-
croeconomics, DPM10013 Principles of Marketing courses have been selected to 
implement the CDIO project for Semester 1, Diploma in Marketing. 
 
As part of the CDIO integration, students are required to complete mini projects 
and perform a sales simulation via group work that is verified by the Program Co-
ordinator/Head of Program/Head of Department.  
   
A. COURSE LEARNING OUTCOMES (CLO): 
 
DPB10013 MICROECONOMICS 
CLO3: Discuss clearly the impact of economic changes towards market equilibri-
um. (A2, PLO7) 
 
DPM10013 PRINCIPLES OF MARKETING 
CLO3: Present with confidence the marketing mix strategies to show the ability as 
a leader and working in a team. (A2, PLO6) 
 
Credit hour: 3  
 
Groups: Students are required to form a group consists of 4 to 5 students.  
 
OBJECTIVES: 
To enhance the students’ knowledge and provides information on concepts and 
basic principles related to microeconomics problems. The course emphasizes the 
demand and supply theory, elasticity and production as well as market equilibri-
um an understanding of the current economic situation and relate it to marketing 
strategies to solve business problems. 
 
Upon completion of this activity, the student should be able to: 
1. Understand the concept of government intervention. (C1) 
2. Describes the effects of changing demand and supply on the market as a 

whole. (C3) 
3. Provide suggestions for solving problems (4P’) encountered in real business 

scenarios. (C3) 
4. Present the results of the interview findings to the class using appropriate 

visual aids. (A2) 
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  TYPES OF ASSESSMENT: 

 
 
INSTRUCTIONS: 
 
PROBLEM SCENARIO  (10%)  : DPM10013 MICROECONOMICS 
PRESENTATION (20%)   : DPM10013 PRINCIPLES OF MARKETING 
 
Obtain information on problem of demand and supply of consumer product.  In 
this case study, students need to identify a specific consumer product and relate 
it to the government intervention. Relate consumer and business market and seg-
mentation to solve the problem. 
 
Based on the theme, each group will have to: 
1. Assignments are implemented in groups of 4-5 students  
2. Explain the difference between these 2 articles about government interven-

tion in market equilibrium. 
3. Sketch the appropriate diagram to show the effects of these 2 types of price 

control in the market equilibrium and explain your answer. 
4. Give your opinion about how to solve the problem of shortage in chicken 

supply and suggest the best ways to prevent chicken price from increase 
extremely during Hari Raya festival. 

5. Students are asked to adapt solution suggestions knowledge using 4P 
'strategies. 

6. Students are asked to present the results of the Case Study using the ap-

propriate   presentation tools. 

 
 

SEM PROJECT 
NAME 

PROJECT  
DESCRIPTION 

INTERGRATED 
COURSES 

EVALUATION 
ASSESSMENT 

MARKS CLO 

1  

Obtain information on 
the demand and sup-
ply in the current eco-
nomic situation 
(DPB10013), provide 
the suggestions for 
solving problems In 
Principles Of Market-
ing (4p’s) and also 
encountered in real 
business scenarios, 
& government poli-
cies. 

DPB10013 Mi-
croeconomics 

Problem  
scenario 
(10%) 

10% 
CLO3 
(A2), 

PLO 7) 

MARKET  

ECONO-
MY  

DPM100013 
Principles Of 

Marketing 

  

Presentation 
(20%) 

  

20% 
CLO3 
(A2, 

PLO6) 
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REPORT  
Reports are to be submitted on time and according to the NoG (Notes of Guid-

ance) of each course respectively. 

 
 
ASSESSMENT:  
 
DPB 10013 Microeconomics  
Report  10% 
TOTAL : 35%  (Total Marks for Problem Scenario) 
 
DPM 10013 Principles of Marketing   
Presentation: 20% 
TOTAL : 20%  (Total Marks for Presentation) 
 
                                                    
PROJECT DIVERSITY / PLAGIARISM: 
1. In the interest of diversity in projects, we should try to avoid duplicate pro-

jects.  

2. The projects with the same title will be advised to change. 

3. The project will eliminate if plagiarism detected. 
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M I C R O E C O N O M I C S  

 

DEPARTMENT OF COMMERCE 
COURSE OUTLINE  

DECEMBER 2020 SESSION 

  

1. 
NAME OF COURSE MICROECONOMICS 

COURSE CODE DPB10013 

2. 

SYNOPSIS MICROECONOMICS provides information on concepts and basic principles related to 
microeconomics problems. The course emphasizes the demand and supply theory, 
elasticity and production as well as market equilibrium. It also provides information on 
how to determine the efficiency of a market, and how to evaluate the costs and bene-
fits of government intervention in a market. 

3. CREDIT VALUE 3 

4. 
PREREQUISITE/ 

CO-REQUISITE (IF ANY) 

NONE 

5. 

COURSE LEARNING OUTCOMES (CLO): 

Upon completion of this course, students should be able to: 

CLO1 Explain basic theory and concepts of Microeconomics. (C2, PLO1) 

CLO2 Apply the knowledge of microeconomics theories to solve the business 
problems. (C3, PLO5) 

CLO3 Discuss clearly the impact of economic changes towards market equi-
librium. (A2, PLO7) 

PROGRAMME LEARNING OUTCOMES (PLO): 
  
PLO 1: Apply good understanding of concepts and theories in the field of marketing. 
  
PLO 5: Adopt a variety of skills in managing information including the use of digital application and 
             commit to continue seeking knowledge for self-improvement. 
  
PLO 7: Decide career path by identifying self-improvement initiatives and possibilities of being 

             an entrepreneur during exploration and engagement in entrepreneurial activities. 

 
6. 

ASSESSMENT METHOD: 

The course assessment consists of: 

Continuous Assessment (CA) – 50% 
        Final Examination (FE) / Final Assessment ((FA) – 50% 

Assessment Quantity Percentage (%) 

Quiz 2 10% 

End Of Chapter 2 20% 

Problem Scenario 1 10% 

Test 1 10% 
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Assessment Quanti-
ty 

Percentage 
(%) 

Quiz 2 10% 

End Of Chapter 2 20% 

Problem Scenario 1 10% 

Test 1 10% 

7. 

TEACHING SCHEDULE: 

Topic 
No. 

Topic/ 
Content 

Recommended 
Contact Hours 

Assessment 
Method 

Week 

1.0 

INTRODUCTION TO MICROECONOMICS 
1.1  Elaborate microeconomic in general 
1.2  Elaborate economic problems 
1.3  Elaborate world economy system 

3 hours lecture 
1 hour Tutorial 
  

Quiz 1 W1 

2.0 

THE DEMAND AND SUPPLY THEORY 

2.1  Demonstrate the demand theory 
2.2  Demonstrate the supply theory 

6 hours lecture 
2 hour Tutorial 
  

  W2 - W3 

3.0 

MARKET EQUILIBRIUM 

3.1  Demonstrate the market equilibrium pro-
cess 

3.2  Discuss the government intervention in 
the market 

3 hours lecture 
1 hour Tutorial 

EOC 1 W4 

4.0 

PRICE ELASTICITY OF DEMAND AND SUP-
PLY 

4.1  Demonstrate price elasticity of demand 
theory 

4.2  Demonstrate income elasticity of Demand 

4.3  Demonstrate cross price elasticity of De-
mand 

4.4  Demonstrate the price elasticity of supply 

8 hours lecture 
4 hour Tutorial 

EOC 2 
  

W5 - W7 

5.0 

PRODUCTION THEORY 
5.1  Apply production theory in microeconom-
ics 

3 hours lecture 
1 hour Tutorial 

  W8 

6.0 

PRODUCTION COST 

6.1  Demonstrate the short run production cost 
in microeconomics. 

6.2  Demonstrate long-run production cost 

9 hours lecture 
1 hour Tutorial 

TEST W9 – W11 

7.0 

DETERMINANT OF OUTPUT LEVEL AND  
MARKET PRICE STRUCTURE 

7.1  Demonstrate perfect competition market 
Structure 

7.2  Demonstrate the monopoly market Struc-
ture 

7.3  Demonstrate the monopolistic competition 
market structure 

7.4  Demonstrate an oligopoly market 

  
8 hours lecture 
4 hour Tutorial 

  
QUIZ 2 

  
W12 - 
W14 
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8. 

  
REFERENCES 

  
Main : 

1. Sarimah Aman Shah et al. (2017) Principles of Economics 3rd Edition Ox-

ford: Fajar Bakti Sdn Bhd 

  

Additional : 

1. Deviga V. & Karunagaran M. (2013). Principles of Economics.3rd Edition 

Oxford:   Fajar Bakti Sdn Bhd. 

2. Zubair Hasan et al (2014), Economics for Islam Orientation. Shah Alam : 

Oxford Fajar Sdn. Bhd. 
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DEPARTMENT OF COMMERCE 

COURSE OUTLINE  

DECEMBER 2020 SESSION 

  

1. 
NAME OF COURSE PRINCIPLES OF MARKETING 

COURSE CODE DPM10013 

2. 

SYNOPSIS PRINCIPLES OF MARKETING provides knowledge to students re-
garding the concepts and terminologies in marketing. This course em-
phasizes the marketing principles; the environment; segmentation, tar-
geting and positioning; and marketing mix focusing on the consumer 
market. 

3. CREDIT VALUE 3 

4. 
PREREQUISITE/ 

CO-REQUISITE (IF ANY) 

None 

5. 

COURSE LEARNING OUTCOMES (CLO): 

Upon completion of this course, students should be able to: 

CLO1 Explain concepts and terminologies in the marketing field. (C2 , PLO 1 ) 

CLO2 Apply the knowledge of marketing strategies and marketing mix that are 
relevant to the organizations’ objectives. (C3 , PLO 1 ) 

CLO3 Present with confidence the marketing mix strategies to show the ability 
as a leader and working in a team. (A2 , PLO 6 ) 

PROGRAMME LEARNING OUTCOMES (PLO): 
  
PLO 1: Apply good understanding of concepts and theories in the field of marketing. 

  
PLO 6: Demonstrate the ability of being a responsible individual either as a leader or a member of a 

team by using social skills in delivering messages, thoughts and feelings with others. 

 
6. 

ASSESSMENT METHOD: 

The course assessment consist of: 

Continuous Assessment (CA) – 50% 
Final Examination (FE) – 50% 

  

  

  

  

  

Assessment Quantity Percentage (%) 

Quiz 1 5% 

Test 1 10% 

Tutorial Exercises 2 15% 

Presentation 
*Generic Skills 

1 20% 

TOTAL 5 50% 
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TEACHING SCHEDULE: 

7. 

Topic 
No. 

Topic/Content Recommended    
Contact Hours 

Assessment 
Method 

Week 

1.0 Overview of Marketing 
Explain marketing, Discuss the marketing 
management philosophies, Discuss core 
marketing concept, Discuss ethics in mar-
keting & Discuss social responsibility. 

4 hours Lecture 
2 hours Tutorial 

Quiz 1 
(T1/T2/T4) 

W1-W2 

2.0 Marketing Environment 
Examine company’s microenvironment & 
Examine the company's macro environ-
ment. 

4 hours Lecture 
2 hours Tutorial 

Quiz 1 
(T1/T2/T4) 

W2-W3 

3.0 Consumer and Business Market Ex-
plain consumer and business market 
& Examine the characteristic be-
tween consumer and business mar-
ket. 

3 hours Lecture 
1 hours Tutorial 

Tutorial 1 
T3 

W4-W5 

4.0 Market Segmentation, Targeting and 
Positioning 
Explain market segmentation, Explain 
market targeting & Explain market po-
sitioning. 

3 hours Lecture 
1.5 hours 
Tutorial 

Quiz 1 
(T1/T2/T4) 

W5-W6 

5.0 Products 
Explain product, Examine three different 
levels of product, Examine consumer and 
business product classification & Exhibit 
Product Life Cycle. 

7.5 hours Lecture 2 
hours Tutorial 

Test 1 
T5,T6 

W6-W8 

6.0 Pricing 
Explain pricing, Examine the major pricing 
strategies, Examine new product pricing strat-
egies & Examine the product mix pricing strat-
egies. 

7 hours Lecture 
2.5 hours Tutorial 

Test 1 
T5,T6 

W8-W10 

7.0 Marketing Channel 
Explain marketing channel, Examine the 
functions of marketing channel & Examine 
the major channel alternatives. 

5 hours Lecture 
1.5 hours Tutorial 

Tutorial 2 
T7-T8 

W11-W12 

8.0 Integrated Marketing Communication Ex-
plain integrated marketing communica-
tions, Examine objectives of marketing 
communication mix & Examine FIVE (5) 
elements of promotion mix. 

5 hours Lecture 
1.5 hour Tutorial 

Tutorial 2 
T7-T8 

W12-W14 
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8. 

REFERENCES Main : 

1. Kotler, P & Armstrong, G. (2017). Principles of Marketing. (17th 

ed.). Pearson. 

  

Additional : 

1. Armstrong, G. & Kotler, P. (2016). Marketing: An Introduction. 

(13th ed.). Pearson. 

2. Armstrong, G. & Kotler, P. (2014). Marketing: An Introduction, 

Global Edition. (12th ed.). Pearson. 

3. Yusniza Kamarulzaman & Nor Khalida Abu. (2018). Principles of 

Marketing. (3rd ed.). Oxford Fajar. 
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  MAPPING COURSE LEARNING OUTCOMES (CLO): 

Upon the accomplishment of this activities, student should be able to: 

 

DPB10013 MICROECONOMICS 

CLO3: Discuss clearly the impact of economic changes towards market equilibri-

um. (A2, PLO7) 

 

DPM10013 PRINCIPLES OF MARKETING 

CLO3: Present with confidence the marketing mix strategies to show the ability as 

a leader and working in a team. (A2, PLO6) 
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MAPPING ACTIVITY:  

PROBLEM SCENARIO & PRESENTATION  

Article 

1 
Article 

2 
DPB 10013 

MICRO 
ECONOMICS 

DPM 10013 
PRNCIPLES  

OF MARKETING 

PROBLEM  

SCENARIO 

PRESENTATION 

REFLECTION REFLECTION 

IMPACTS  

FOR STUDENT 
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ACTIVITY’S INSTRUCTIONS  

Obtain information on problem of demand and supply of consumer product.  In 

this case study, students need to identify a specific consumer product and relate 

it to the government intervention. Relate consumer and business market and seg-

mentation to solve the problem. 

 

Based on the theme, each group will have to: 

1. Assignments are implemented in groups of 4-5 students. 

2. Explain the difference between these 2 articles about government interven-

tion in market equilibrium. 

3. Sketch the appropriate diagram to show the effects of these 2 types of price 

control in the market equilibrium and explain your answer. 

4. Give your opinion about how to solve the problem of shortage in chicken 

supply and suggest the best ways to prevent chicken price from increase 

extremely during Hari Raya festival. 

5. Students are asked to adapt solution suggestions knowledge using 4P's 

strategies. 

6. Students are asked to present the results, solution and to overcome the 

scenario in the question of the Case Study using the appropriate presenta-

tion tools. 

 

Project Diversity / Plagiarism 

1. In the interest of diversity in projects, we should try to avoid duplicate pro-

jects.  

2. The projects with the same title will be advised to change. 

3. The project will eliminate if plagiarism detected  
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A r t i c l e  1  



26 

 

A r t i c l e  2  
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Q U E S T I O N : D P B 1 0 0 1 3   
M I C R O E C O N O M I C S  
ASSESSMENT : PROBLEM SCENARIO 

SESSION : DECEMBER 2020 
CLO : CLO03, PLO07 & A2 

 

Based on 2 articles given, discuss in group of 4-5 students and answer all ques-

tions below: 

 

QUESTION 1 

Explain the difference between these 2 articles about government intervention in 

market equilibrium. 

            (5 marks) 

QUESTION 2 

Sketch the appropriate diagram to show the effects of these 2 types of price con-

trol in the market equilibrium and explain your answer.     

             (15 marks) 

 

QUESTION 3 

Give your opinion about how to solve the problem of shortage in chicken supply 

and suggest the best ways to prevent chicken price from increase extremely dur-

ing Hari Raya festival.                   

              ( 10 marks) 
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Q U E S T I O N : D P M 1 0 0 1 3   
P R I N C I P L E S  O F  M A R K E T I N G  

ASSESSMENT: PRESENTATION 
SESSION: DECEMBER 2020 
CLO: CLO03, PLO06 & A2 

 

Based on understanding in Microeconomic please discuss 4P’s in Principles of 

Marketing that you have learn. 

 

QUESTION 1 

Identify the concept of demand and supply towards fulfil the production of the 

products. (Refer to the articles 1 that given on Microeconomic). 

 

QUESTION 2 

As a marketers, what should we do to overcome this scenario (articles 1 & 2).  

i.  Give your opinion how to solve the problem of shortage in chicken supply 

(article 1) and suggest the best ways to prevent chicken price from increase ex-

tremely during special event for example Hari Raya festival and other strategies. 

ii.  How to prevent the pricing of our product if government increase the wages of 

the worker in Malaysia (articles 2). 

 

For these question you have to discuss and how the element of 4P’s can help 

your company to sell the fresh chicken to the market.  

 

The presentation’s rubric will be given and you must use your creativity to 

do the video presentation. 
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SHCEMA PROBLEM SCENARIO 
 
Based on 2 articles given, discuss in group of 4-5 students and answer all ques-

tions below: 

 

QUESTION 1 

Explain the difference between these 2 articles about government intervention in 

market equilibrium. 

 

ANSWER 1            

Article 1:  

1. Maximum price/ceiling price. (1mark) 

2. The government will set the ceiling price for chicken during festive season to 

avoid sellers from raising the price of chicken extremely.  (1.5 marks) 

 

Article 2:  

1. Minimum wage/floor price. (1 mark) 

2. The government decide to increase the minimum wage in 57 cities and 

towns to RM1,200 and the minimum wage for non-urban areas, small towns 

and rural areas would remain at the present rate of RM1,100. (1.5 marks) 
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QUESTION 2 

Sketch the appropriate diagram to show the effects of these 

2 types of price control in the market equilibrium and explain 

your answer. 

           (15 marks) 

ANSWER 2 

 

Market price is RM10, government set ceiling price at RM7.50/kg for chicken. 

This would cause excess in chicken demand where Qd > Qs. Shortage of chick-

en will occur. 
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ANSWER 2 

 

Current wage is RM1100, government set minimum wage at RM1200. This would 

cause surplus in labour supply where Qs > Qd. Unemployment will occur. 
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QUESTION 3 

Give your opinion about how to solve the problem of shortage in chicken supply 

and suggest the best ways to prevent chicken price from increase extremely dur-

ing Hari Raya festival.                     

( 10 marks) 

 

ANSWER 3 

Problem of shortage in chicken supply: 

1. Rationing the distribution of chicken by limit the quantity of chicken that can 

be purchased. 

2. Increase the production of chicken before hari raya festival 

3. Import chicken from foreign countries. 

 

*Any relevant answer accepted 

 

Best ways to prevent chicken price from increase extremely: 

1. KPDNHEP should take action to the seller who sell chicken at higher price. 

2. The community can cooperate with KPDHEP by giving information about 

the irresponsible traders. 

 

*Any relevant answer accepted 
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RUBRIC (CLO3 PLOO6 A2) 

PRESENTATION FOR  

PRINCIPLES OF MARKETING 
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R E F L E C T I O N   

The CDIO framework provided Diploma in Marketing, Port Dickson Polytechnic 

with a structured approach to enhance the  design of implementing projects to 

better prepare students for using a simple knowledge and critics' thinking, better 

idea towards to responds to changing of economics, in communication skill and 

build their self confidence.  

 

In the first semester of Diploma in Marketing program, students should be able to  

discuss clearly the impact of economic changes towards market equilibrium (for 

Microeconomics) and to  present with confidence the marketing mix strategies to 

show the ability as a leader and working in a team (for Marketing).  

 

This is the whole process of developing ability of being a responsible individual 

either as a leader or a member of a   team by using social skills in delivering mes-

sages, thoughts and feelings with others and students must able to learn the pro-

cess in depth to generalize the real situation on economics and business. 

 

Overall through this CDIO students are able to select the basic concepts of price 

in the Teaching and learning of these two courses. Students can see the concept 

of looking at price in the perception of market equilibrium as well as the concept 

of price in the marketing mix which is more to the price of goods. 

 

Students can see an overview of the application of price usage in both courses 

more clearly. Students can also write and illustrate situations into graphical forms 

that are easier to understand. 

 

Student able to organize relevance material to write and make a presentation in 

class. The findings obtained will be presented by students in a marketing course. 

In the presentation students will present in class by relating to the theory in the 

marketing course. 

 

Beside that, student able to be responsible and take part as a leader or team 

member of group during execution of group activity.  Lastly, student also able to 

participate in communication session through the presentation of a group activity. 
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S T U D E N T ’ S  R E S U L T   
D P B 1 0 0 1 3  M I C R O E C O N O M I C S  

 

  CLO01C CLO02C CLO03A 

Average Attainment 68.0 76.0 88.0 

Total Attainment >=50% 96.0 100.0 100.0 

Total Attainment < 50% 4.0 0.0 0.0 

CLO STATEMENT DPR 
1A 

DPR 
1B 

DPR 
1C GROUP ATTAINMENT 

CLO03A 
Discuss clearly the impact of economic changes towards 

market equilibrium.  
88 71 88 82.3 
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S T U D E N T ’ S  R E S U L T   
D P M 1 0 0 1 3  P R I N C I P L E S  O F  M A R K E T I N G  

 

CLO STATEMENT DPR 
1A 

DPR 
1B 

DPR 
1C GROUP ATTAINMENT 

CLO03A 
Present with confidence the marketing mix strategies to 

show the ability as a leader and working in a team. 
78 84 72 78 

  CLO01C CLO02C CLO03A 

Average Attainment 79.0 84.0 78.0 

Total Attainment >=50% 100.0 100.0 100.0 

Total Attainment < 50% 0.0 0.0 0.0 
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I M P A C T  F O R  S T U D E N T   

The CDIO achievements that have been implemented have achieved the objec-

tives for both courses. It is good for lecturer and student to what should be taken 

in real life situation, it is suggested that the CDIO will cover other topics in both 

courses to see student achievement.  CDIO can also be implemented using other 

methods found in Teaching and Learning for example  outcomes-based educa-

tion (OBE) implementation.  

 

For the lecturers are able to assess students' understanding related to concepts 

Market Equilibrium and the enhance knowledgeable in real business for future 

undertaken. Lecturers can also provide assessments to test students ’ level of 

understanding and application to the theory as well to the strategies. 

 

Furthermore, for the students, students are able to understand the theories 

learned more clearly, they are able to relate theory to real situations and provide 

examples and suggestions for solving problems with the current economic situa-

tion to enhance the world big issues in business. In the assessment above, the 

achievement’s of student looks that all the DPR students can discuss clearly the 

impact of economic changes towards market equilibrium.  

 

The group of attainment shows are 82.3% for the Microeconomics and 78% for 

the Principle of Marketing. There are good sign of achievement for the first se-

mester DPR’s student. The findings obtained will be presented by students in a 

marketing course. In the presentation students will present in class by relating to 

the theory in the marketing course. 
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D P M 1 0 0 1 3   
P R I N C I P L E S  O F  M A R K E T I N G  

 

LINK SAMPLE  

GROUP’S PRESENTATION 

https://drive.google.com/file/

d/1Y184C_oCsi_OzBz8Iex0qFzivDbQ8wBX/view?usp=sharing  

 

 

 

 

 

 

 

 

THE SAMPLE MARKS  

FOR  

GROUP’S PRESENTATION 



50 

 

 



51 

 

 

 

 

 

 

 

 



52 

 

 

S E M E S T E R  1  
D P B 1 0 0 1 3   

M I C R O E C O N O M I C S  
D P M 1 0 0 1 3   

P R I N C I P L E S  O F  M A R K E T I N G  



53 

 

R E F E R E N C E S  

 
1. Armstrong, G. & Kotler, P. (2014). Marketing: An Introduction, Global Edi-

tion. (12th ed.). Pearson. 

2. Yusniza Kamarulzaman & Nor Khalida Abu. (2018). Principles of Marketing. 

(3rd ed.). Oxford Fajar. 

3. Zubair Hasan et al (2014), Economics for Islam Orientation. Shah Alam : 

Oxford Fajar Sdn. Bhd. 

4. Government will set maximum price for standard chicken if necessary:  

         Nanta, Jun 20, 2020, The Sun Daily, Penang. 

5. Minimum wage of RM1,200 for urban workers to take effect on Jan.,  

         December 18, 2019, The New Straits Times, KL. 

 
 

 

 



54 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

KM 14, Jalan Pantai, 71050 
Sirusa, Port Dickson, 

Negeri Sembilan 
 

 

KOD ISBN 

xxxxxx 

 

 


