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SULIT DPP6023: INTERNATIONAL MARKETING

INSTRUCTION:
This section consists of FOUR (4) essay questions.

Answer ALL questions.

QUESTION 1

(a) Identify FIVE (5) stages of international marketing involvement. [10 marks]

(b) Explain the organization’s internal environment factors for managing changes in

the external environment.

QUESTION 2

[15 marks]

(a) State FIVE (5) important criteria in selecting market entry methods.

(b) Differentiate Direct and Indirect Exporting.

(c) Complete the table below with correct explanations.

[5 marks]

[10 marks]

[10 marks]

Sole Venture

Strategic Alliance
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SULIT DPP6023: INTERNATIONAL MARKETING

QUESTION 3

(a) Explain global product (internationalization) as one of international product

strategies. [5 marks]

{(b) Interpret TWO (2) factors affecting international pricing.
[10 marks]

(c) Some approaches used to develop international pricing. Explain the approaches

below:

(1) Polycentric [5 marks]

(i) Geocentric {5 marks]
QUESTION 4

(a) i. Define the definition of international marketing research.

[5 marks]
ii. Interpret the important of international marketing research.
[5 marks]
(b) Explain the types of international marketing research as below:
i. Descriptive research. [5 marks]
il. Comparative research [5 marks]
iii. Theoretical research [5 marks]

END OF QUESTIONS
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