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SULIT DPPOOL3 INTERNATIONAL MARKETING

QUESTION 4

() Interpret TWO (2) types of internationas marketing research.
[5 marks]
{b) Explain the importance of international marketing research for organizations that

start to internationalize toward foreign markers.
[10 marks:

(c) Determine the process of internationai marketing research.

[ 10 marks]

END O QUESTHONS
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SULIT DPPO023: INTERNATIONAL MARKETING

QUESTION 3

{a}i. Interpret the theory of International Product Life Cyele,

i. [Hustrate graph for International Preduct Lite Cycle.

{b} i, Interpret geccentric pricing in developing internaticnal pricing strateyics.

i Interpret any FIVE (3) promotional tools for international markets.

15 marks)

[10 marks)
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SULIT DPP6023: INTERNATIONAL MARKETING

QUESTION 2
{a) Discuss direct and indirect export as the alternative in market entry method in

international marketing.

[5 marks]

{b) (1) Interpret the advantages of acquisition in speed market penetration.

[5 marks]

(11) Interpret the disadvantages of acquisition in speed market penetration.

[5 marks]

(¢) Determine the criteria that need to be considered in selecting market entry
methods.

[10 marks]
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SULIT DPPo023: INTERNATHONAL VMAaRKET NG

INSTRUCTION:
This section consists of FOUR (4) essay questions.

Answer ALL guestions.

QUESTION 1

(a) i. Define Internazional Marketing,

2 marks]

i1, Identity any THREE (3) stages of international marketing involvement,

[3 marks]

(b) Zxplain the macro environment tfactors that influence the organization

P marks)

oy interoret how the organizations of internal environment factor in managing

7

changes in the external environment.
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